ABSTRACT

States are in competition with each others for their benefits and purposes.
Globalization and development in communication technology cause a necessity that
governments should assure their societies when they want to make a decision. This
study analyses governments how to use media as a soft power. States used to use
propaganda as a tool for manipulating each other’s public opinion which nowadays
is replaced by public diplomacy and soft power.

Since the study was conducted under the soft power subject, the channels use for
public diplomacy activities were discussed. Secondary sources were also used
because of the limited number of academic studies available on these channels. In
this context, the United States' Al-Hurra, Britain's BBC Arabic, France's France 24,
Iran's Al-Alem, Russia's RT Arabic, and TRT's Arabic channel which is the main
sample of the research, were examined comparatively. Outlines of the research is
comprised of the purposes of non-Arabic countries in making these publications,
how they prepare the contents of the publications and the reflections of the

countries' foreign policies in their works.
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OZET

Devletler uluslararasi alanda cesitli konularda, ¢ikar ve amagclari i¢in birbirleriyle
rekabet halindedirler. Iletisim teknolojilerindeki gelismeler ve kiiresellesme,
devletlerin veya yonetimlerin yiiriittiigii politikalarindaki karar alma siireclerine
kendi kamuoyuyla beraber bu politikalardan etkilenen iilkelerdeki toplumlar1 da
ikna etme gerekliligini ortaya cikardi. Propaganda, yogun olarak iilkelerin
birbirlerinin kamuoylarmi etkileme araci olarak kullaniliyordu fakat giiniimiizde
kamu diplomasisi ve yumusak gii¢ bunun yerini aldi.
Aragtirma, yumusak gii¢c bashiginda g¢alisildigr i¢in devletlerin kamu diplomasisi
faaliyetleri ad1 altinda yiiriittiigii kanallar ele alindi. Ayrica bu kanallar hakkinda
ulasilabilen akademik ¢aligsma sayisininda az olmasi sebebiyle ikincil kaynaklar da
kullamildi. Bu baglamda Amerika’nin El-Hurra, Ingiltere’nin BBC Arabic,
Fransa’nin France 24, Iran’in El-Alem, Rusya’nin RT Arabic ve arastirmanin ana
ornegi olan TRT Arapca kanali karsilagtirmali olarak incelendi. Ana dilleri Arapga
olmayan iilkelerin hangi amaglarla bu yayimnlarin1 gergeklestirdiklerini, yayin
igeriklerinin nasil olusturduklarimi, dis politikalarinin yaymlarindaki yansimalari
aragtirmanin anahatlarini olusturmaktadir.
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