ABSTRACT

In this study, Turkish audiences’ motivations for watching the Internet
television which requires a monthly subscription fee and their changing viewing
behaviors on these platforms were investigated. As a result of the literature
review, it was ascertained that the number of studies on the Internet television in
the first years of the 21% century was limited and thus, contributing to the
literature on this subject constituted one of the main objectives of this thesis. An
audience-based theoretical approach, Uses and Gratifications (U&G), was
revisited by taking into consideration new viewing practices and technological
characteristics provided by the Internet television, and why and how audiences
watch the Internet television were examined by drawing on U&G perspective. In
this regard, to present an in-depth analysis, a qualitative research method was
adopted and in-depth interviews were conducted with 50 Turkish audiences who
are members of Netflix, which has been broadcasting in Turkey since 2016, and
BluTV, which was founded as the first Internet television of Turkey on the 23
January 2016. To enrich the data derived from the interviews with audiences,
interviews were conducted with two media executives from BluTV, who are

Customer Value Manager, Onur Polat and Content Executive, Sarp Kalfaoglu.

At the beginning of the study, whether traditional TV viewing motivations,
such as entertainment, passing time, relaxation, escape, social interaction,
information and personal identity, previously determined by Greenberg (1974)
and Rubin (1983), are similar to motivations for viewing the Internet television
and whether new motivations specific to the Internet television emerge were
suggested as research hypotheses. Analysis of the data section was divided into
two main parts in line with three research hypotheses. In the first part of data
analysis, it was ascertained that abovementioned traditional TV viewing
motivations are still valid for the Internet television audiences, except for a few

differences. The fact that audiences watch Netflix and BIuTV mostly to spend



their leisure time enjoyable and to relax, has emerged as the most similar

motivation for viewing the Internet television with traditional TV viewing.

The second part of data analysis was divided into three categories in line
with three research questions, which investigated expectations of audiences from
the Internet television before subscribing to it, their motivations for continuing to
pay a monthly subscription fee to watch content on the Internet television and
how they watch content on these platforms. As a result of analysis of the data, it
was revealed that in addition to traditional TV viewing motivations, there are also
new motivations resulting from features specific to the Internet television. Initial
motivations that lead audiences to subscribe to an Internet television were
grouped under four headings: content, friend suggestion, easy access on multi-
platforms and high video quality. The main reason that underlies the fact that
audiences become members of Netflix or BluTV, emerged as the curiosity about
original content of these platforms and the need of watching that content with a
high video quality on any kind of devices they want, instead of searching for

original content on pirate websites.

The motivations that encourage audiences to continue watching content on
these platforms by paying a monthly subscription fee emerged as the original
content of Netflix and BluTV, convenience, scheduling freedom and user’s
control over content, users’ access without interruption and interference, and
personal recommendations. Consequently, U&G approach was revisited by
applying it to a new platform (the Internet television), new viewing motivations,
different from traditional TV viewing motivations, were suggested and research

hypotheses were verified.

In the last part of the data analysis, watching several episodes of the same
series consecutively and an individualized viewing experience, that resulted from
the opportunity of watching “whatever, whenever and wherever they want”
provided by the Internet television, emerged as new viewing practices that explain
how audiences watch video content on these platforms. Thus, all research

questions were answered by presenting that both viewing motivations and



behaviors of audiences have changed with the Internet television, and the thesis

was terminated.
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OZET

Bu calismada, Tiirk izleyicilerinin aylik abonelik {icreti gerektiren internet
televizyonlarini izleme motivasyonlari ve bu platformlarla degisime ugrayan
izleme davranislar1 incelenmistir. Yapilan literatiir arastirmasi sonucunda yirmi
birinci yilizyilin ilk yillarinda internet televizyonlart {izerine yapilan arastirma
sayisinin sinirli oldugu tespit edilmis ve bu konuda literatiire katkida bulunmak bu
tezin temel amaglarindan biri olmustur. izleyici odakl1 bir kuramsal yaklasim olan
Kullanimlar ve Doyumlar (K&D) yaklagimi, internet televizyonlarinin sagladigi
yeni kullanim pratikleri ve teknolojik ozellikleri géz onilinde bulundurularak
yeniden ele alinmis ve izleyicilerin internet televizyonlarini neden ve nasil
izledikleri K&D perspektifi benimsenerek incelenmistir. Bu baglamda
derinlemesine bir ¢alisma sunmak amaciyla niteliksel arastirma yontemi secilmis
ve 2016 yilindan beri Tiirkiye’de yaym yapmakta olan Netflix ve 23 Ocak 2016
tarihinde yaymn hayatina baglayan, Tiirkiye’nin ilk internet televizyonu olma
misyonuyla kurulan BIuTV izleyicileri arasindan 50 kisi segilerek derinlemesine
miilakatlar yapilmustir. Izleyicilerle yapilan miilakatlar1 desteklemek amaciyla
BluTV’den Miisteri Deger Yénetimi Miidiirii Onur Polat ve Icerik Yéneticisi Sarp
Kalfaoglu ile de soylesiler gerceklestirilmistir.

Arastirmanin baginda, daha oOnce Greenberg (1974) ve Rubin (1983)
tarafindan tanimlanan eglence, vakit gegirme, rahatlama, kagis, sosyallesme, bilgi
edinme, kimlik olusturma gibi geleneksel televizyon izleme motivasyonlarinin
internet televizyonlari i¢in de hala gegerli oldugu ve ayrica bu motivasyonlara ek
olarak, internet televizyonlarina 6zel olarak yeni motivasyonlarin da ortaya ¢iktigi
arastirmanin hipotezleri olarak 6ne siiriilmiistiir. Miilakatlar sonucunda elde edilen
verilerin analiz asamasi, hipotezlerle dogru orantili olarak iki ana boliime
ayrilmistir. Analizin ilk boliimiinde, yukarida belirtilen geleneksel televizyon
izleme motivasyonlarinin, internet televizyonu izleyicileri i¢in de birkag¢ farklilik
harig, aym sekilde devam ettigi ortaya konulmustur. Izleyicilerin Netflix ve

BluTV’yi en ¢ok bos zamanlarinda keyifli vakit gegirmek ve kafa dagitmak
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amagh kullanmalari, bu yiizden de internet televizyonlarinin en ¢ok eglence ve
rahatlama ihtiyaglarini tatmin etmesi, geleneksel televizyonun izlenme amaglari

ile en ¢cok benzeyen tarafi olarak ortaya ¢ikmistir.

Analizin ikinci boliimii, aragtirma sorularina uygun olarak, izleyicilerin bir
internet televizyonuna iiye olmadan 6nceki beklentileri, iiye olduktan sonra {icret
0demeye devam ederek izlemelerinin altina yatan motivasyonlar1 ve bu
platformdaki icerikleri nasil izledikleri olmak {izere {i¢ farkli kategoriye
ayrilmistir. Verilerin analiz edilmesi sonucunda, geleneksel televizyon izleme
motivasyonlarina ek olarak, internet televizyonlarma 6zgli 6zelliklerden
kaynaklanan yeni motivasyonlarn da bulundugu ortaya konulmustur. Izleyicileri,
ilk basta bir internet televizyonuna {iye olmalar1 yoniinde tesvik eden
motivasyonlar igerik, arkadas tavsiyesi, birden fazla cihaz iizerinden ulagim ve
yiiksek goriintii kalitesi olmak iizere dort baslik altida toplanmustir. izleyicilerin,
Netflix veya BluTV’ye iiye olmalarinin altinda yatan asil neden, bu platformlarin
0zel yapimlarim1 merak etmeleri ve baska internet sitelerinden aramak yerine,
yiiksek bir goriintii kalitesiyle ve istedikleri cihaz lizerinden daha kolay bir sekilde

erisim saglayarak izlemek istemeleri olarak ortaya ¢ikmaistir.

Izleyicilerin, aylik bir {icret ddeyerek iiyeliklerini devam ettirmelerini
saglayan motivasyonlar ise Netflix ve BluTV’nin orijinal igerikleri, kullanim
kolayligi, izleyicilerin istedigi zaman istedigi icerigi seyredebilme ozgiirliigi,
reklamsiz ve sansiirsiiz izleyebilme imkam ile kisisellestirilmis Oneriler sistemi
olarak ortaya ¢ikmistir. Boylece, K&D yaklagimi internet televizyonlart gibi yeni
bir platforma uyarlanarak yeniden ele alinmis, geleneksel televizyon izleme
motivasyonlarindan farkli olarak yeni motivasyonlar ortaya konulmus ve

arastirmanin basinda one siirtilen hipotezler dogrulanmastir.

Bir dizinin birka¢ boliimiinii arka arkaya izleme ve internet
televizyonlarinin sundugu “istedigin zaman istedigin yerde” izleyebilme imkani
dogrultusunda gelisen bireysellesmis bir izleme deneyimi, izleyicilerin, geleneksel
televizyondan farkli olarak, bu platformlar iizerinden igerikleri nasil tiikkettiklerini

aciklayan bulgular olarak sunulmustur. Boylece biitiin arastirma sorulari
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yanitlanmis, internet televizyonlari ile birlikte hem izleme motivasyonlarinin hem
de bireylerin izleme davraniglarinin degistigi veriler dogrultusunda gosterilmis ve

arastirma sonlandirilmistir.
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