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ABSTRACT

The economic focus shifted from production to the service sector with the neoliberal
transformation. With this trend towards the service sector, the importance of
information has increased. Creativity is very important for people to present the
information they have.

Globalization has brought an international integration process with different
dynamics of the world. However, this integration brought along ordinaryization in
terms of economy and competition between sectors.

Creative sectors are able to combine the cultural heritage of the countries and even
cities from the past with creativity, by making creativity, as well as competing
between countries on a global scale.

Neoliberal policies tried to exclude women from economic life. Today, women are
exposed to many gender-based discrimination in the business world. The main
reason for this is the increasing competition among men in the business world with
the business divisions that develop with the industrial revolution.

On the other hand, women's employment has a critical meaning for the economy of
every country. The economy of many developing countries is in a size that can be
developed by providing women employment.

Although creative sectors offer lots of opportunities for employment for women, it
IS an area dominated by men.

This thesis study will primarily present a historical content on creativity and the
development of creative sectors. Later on, creative fields of work emerging on the
occasion of creative sectors and the results of neoliberal policies will be explained
and exemplified in Istanbul.

In the following sections of the study, the focus will be on gender-based
discrimination faced by women in creative collaborative workplaces where gender
equality is observed in terms of membership. While emphasizing the importance of
creating a community and working with a community, the extent of patriarchal
mentality in communities will be explored.

Keywords: community curation, women employment, creative hubs, gender,
discrimination



OZET

Neoliberal dontigiimle birlikte ekonomi odagi iiretimden hizmet sektoriine
kaymistir. Hizmet sektoriine dogru gerceklesen bu yonelimle birlikte bilginin
Oonemi artmistir. Insanlarin sahip oldugu bilgiyi sunmalar1 agisindan yaraticilik ¢ok
onemlidir.

Kiiresellesme ise diinyanin farkli dinamiklerle birlikte uluslararasi bir biitiinlesme
stireci getirmistir. Ancak bu biitiinlesme ekonomik anlamda ve sektorler arasindaki
rekabette siradanlasmay1 beraberinde getirmistir.

Yaratici sektorler, iilkelerin hatta sehirlerin sahip olduklar1 gegmisten gelen kiiltiirel
miraslarini, yaraticilikla birlestirip hem 6zgilin tretimler yapabilmekte hem de
kiiresel boyutta iilkeler aras1 rekabet pekismektedir.

Neoliberal politikalar kadinlart ekonomik hayatin disinda tutmaya calismistir.
Bugiin kadinlar is diinyasinda cinsiyet odakli pek ¢ok ayrimciliga maruz
kalmaktadir. Bunun temel sebebi, sanayi devrimiyle birlikte gelisen is boliimleriyle
birlikte is dlinyasinda erkekler arasinda rekabetin artmasidir.

Ote yandan kadin istihdami her iilke ekonomisi igin kritik bir anlam ifade
etmektedir. Gelismekte olan birgok {tlkenin ekonomisi kadin istthdaminin
saglanmasi ile kalkinabilecek boyuttadir.

Yaratici sektorler kadinlar i¢in istihdam adina ¢ok fazla olanak sunmasina ragmen
erkekler tarafindan domine edilen bir alandir.

Bu tez ¢aligmasi 6ncelikle yaraticilik ve yaratici sektorlerin gelisimine dair tarihsel
bir icerik sunacaktir. Daha sonrasinda ise yaratici sektorler vesilesiyle ve neoliberal
politikalarin neticeleri sonucunda ortaya ¢ikan yaratict ¢alisma alanlar1 Istanbul
Ozelinde agiklanacaktir ve 6rneklenecektir.

Caligmanin ilerleyen kisimlarinda ise liyeliklerinde sayisal a¢idan cinsiyet esitligi
gozetilen yaratici ortak ¢alisma alanlarinda kadinlarin karsi karsiya kaldigi cinsiyet
odakli ayrimciliklara odaklanilacaktir. Hem community olusturmanin ve bir
community ile ¢alismanin  6nemi  vurgulanirken ataerkil  zihniyetin
communitylerdeki boyutu arastirilacaktir.

Anahtar kelimeler: komiinite olusturmak, kadin istihdami, yaratict calisma
alanlari, toplumsal cinsiyet, ayrimeilik
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FOREWORD

To come up on this MA programme is a milestone of my life. Firstly, | would like
to thank Assoc. Prof. Dr. Erkan Saka for guiding and motivating me during this
dissertation study and helped me to enter this MA programme two years ago. Also,
special thanks him for accepting to be my mentor. | am grateful to my dear mentor

for his patience against me and always motivating me.

| started to this master programme on 2018 and that year was the year my life started
to changed. As a woman | always defend my rights and try to stand behind my
thoughts. In 2018, my path was crossing with a woman. That woman always
believed me and still continue to believe also, provide to believe myself. | always
knew that | am not alone while | am taking decisions because of her. | would like
to thank my fellow and comrade Dr. Canan Kaftancioglu, one of the bravest woman

I have met and encourage me all time.

I met another brave woman in 2018, who always listening to me in every situation,
enabling me to see things clearly. Thank Assoc. Prof. Dr. Hale Ozcomert Coskun

for all coffee times and talks.

I would like to thank my wonderful jury members Assoc. Prof. Dr. Itir Erhart and
Prof. Dr. Filiz Aydogan Boschele for their comfort and positive comments

throughout my defense.

Lastly, I also would like to thank my parent Inci and Hikmet Kocoglu. In every
circumstances and every time in my life | always feel that they are behind of me

and their infinite love.

Besides, | had begun to work at in private company in 2018 and due to the
challanges | have faced, changed my job three times in a year. During that period |

have stared to think about the difficulties that women face in business life. Later



on | discovered creative hubs and met with women who use creative hubs as a work

space or making collaboration with hubs.

As | meet women who are creative and do not allow the system to crush them, my
thesis title started to occur. In addition, | observed that women were more affected
by the economic crises caused by neoliberal policies. This made me wonder about

women's experiences in creative sectors and creative hubs.

As in summary, | should mention that this thesis study is occured thanks to
collective work. I must admit that I thought it would be difficult writing a thesis
under pandemic conditions although | was able to write thanks to women's
solidarity. Creative hubs are an important concept developing in the modern world
and a new generation of workplaces are an important place in terms of new
economy. At this point, improving the working conditions of women in creative
hubs constitutes a special importance for the modern world and the increase in
women's employment. | hope there will be a light for women's employment and

academia and will help take steps towards improving women's conditions



INTRODUCTION

This dissertation is structured around an introduction to creative hubs, creative hubs
and after that, the challenges women live in business life in also women

employment.

Collective production in Creative Hubs is shaped according to the modes developed
by Porter and Marshall. Creative and cultural industries are an important
cornerstone for cities that have completed their industrialization.

Creativity has an important place to carry the historical and cultural heritage of
cities to the future. The meeting of cultural heritage and creative industries has
created a new competitive environment and a unique production environment in the
global world. Creative economies are still growing and developing despite the

worldwide economic regression with their new understanding.

Pratt mentions the importance of social interaction as saying ¢’ death of distance’’
(Pratt,2000). Creative sectors have also introduced a new working environment and

an understanding of work.
In the study, what is the creative economy and creative hubs are explained in detail.

In addition, employees move away from the office environment to create
communities or join community communities. This is also due to the

individualization and loneliness that neoliberalism pushes people to.

Women were the most affected by the economic crises that developed as a result of
neoliberal policies. As a result of these crises, besides the traditional problems for

women, the struggle in economic life has become more important.

Privatization and monopolization have led women to try to erase from economic
life.



Neoliberalism has caused women to face problems such as mansplaining, glass
ceiling effect, acting according to gender discrimination, and unequal wages in
economic life. These concepts are also included in the thesis study and conclusions

are drawn from these concepts.

Women's employment poses a separate problem for cities and countries. The right
to work in an unwritten manner in developing and developing countries is held

behind men.

In the public and private sectors, women face increasing problems in professional

positions and are victimized.

At this point, whether creative sectors and creative hubs constitute an alternative in

terms of women's employment constitute the starting point of the thesis topic.

Creative hubs, as well as for the world is the concept of a new venue for Turkey.
Working in later parts of the creative hubs of both Turkey and the world are
expressed both in terms of the situation in Istanbul.

The reason that the study focuses on Istanbul is that both creative hubs are
concentrated in Istanbul and the working population is located in Istanbul. It is also

the creative industry center of Istanbul in Turkey.

This thesis study will investigate whether women experience similar gender-
oriented discrimination in the working environment provided by creative hubs in

creative industries, a sector dominated by men, and will try to conclude.

When researching the hypothesis, questions such as why women started working in
creative hubs and what problems they faced.

Methodology

This study will focus on women’s participation in creative hubs and women
employment in Istanbul, therefore, it will mostly use qualitative methods in its

research. However, in order to provide a broader perspective for how these hubs



are situated, I will rely on statistical and financial data as well as archival
information. It needs to analyze the situation of creative hubs in Istanbul hence it

will use very limited quantitative methods.

I will conduct participatory observation to examine the challenges and advantages
of the use of creative hubs as a woman. | will rely on in-depth interviews to better
understand women who choose to work in creative hubs rather than the private
sector. Moreover, documentary analysis of archival and financial data will be used
to investigate the current situation of women's employment and how participation

in creative hubs influence women employment.

Regarding to all these methods, this thesis will explore topics such as women's
labor, the use of women's creative hubs and women's employment in creative

sectors.

In-depth interviews emphasize to understand the human experiences deeply.
Besides, it provides provides an in-depth analysis of the issues, the data being

explanatory, and identifying those that are not spoken as well as directly.

Along with the in-depth interviews, the participants were asked about the problems

experienced in the workplaces before the creative hubs.

Moreover, participants talked about their gender-oriented experiences in creative

sectors.

Finally, the interviews have talked about whether the participant women are
exposed to gender-based discrimination in their communities and how creative hubs

provide professional advantages.

22 women from different backgrounds and professions participated in the research.
These women are named as S1, S2 and they will be mentioned with these codes in
the continuation of the study. The experiences of the participants were thoroughly

examined.



In the conclusion part, besides the answers given by the participants, the evaluation
will be made according to the discrimination faced by the women mentioned in the

thesis study.

Due to the pandemic, the participants were asked questions online.
Participants were invited to answer following questions;

1. What is your profession?

2. Have you ever worked at public or private sector?

3. Why did you prefer to quit your office?

4. What has changed in your working life with creative hubs?

5. Are you working in Creative Hub for your own venture?

6. Do other women work with you in your enterprise?

7. What do you think about women's entrepreneurship and women's

participation in creative sectors?

8. Do you find the number of women entrepreneurs sufficient when you look

at the sector?
9. Do you think that women are not supported enough in creative sectors?

10. Common working areas are generally suitable areas for meeting and
working. They may pose some problems for the production part. What is your

access to the workshop where the production is made?
11. If you are not your own enterprise, are you working on a project?

12. Are there other women in the project you are working on?



13. How do the people working in the project communicate with each other

based on gender equality?
14. How do you critisize the gender distribution in Creative Hubs?

15. Do you think that your working environment in Creative hubs is more

equal and free than other fields (public, private sector)?

16. Do you think that gender equality is considered in situations such as taking
/ giving responsibility and expressing opinions when compared to other areas of

work (public, private) in your Creative Hub work environment?

17. Did working at Creative Hub make a positive contribution to your

business?

18. How does being together with people from different sectors reflect on your

business?
19. How did Pandemic affect your business or project?

20. Do you think that you are more affected by pandemic as a working

woman?



OVERVIEW of CREATIVE ECONOMY

WHAT IS CREATIVITY?

Creativity is a concept that we have heard frequently in the last 30 years but that
accompanies every discovery and development that has been in our lives since the
history of humanity. Creativity consists of two concepts; process and thinking.
When this duo comes together and create creativity, solutions come with it. In our
modern world, creativity is describing as the point where to transfer ideas to our
imagination and dreams into reality. The combination of creativity with the business
world has enabled both entrepreneurship to progress and people to find new and

encouraging points within themselves.

In the world we live in, professions have started to change in line with newborn
needs. Moreover, creativity brings a high degree of freedom for every individual

and creative people put better solutions and are better organized.

In addition to all of these, a culture that has existed for years or centuries be applied
sustainability to any industrial sector with creativity and the combination of culture

and civilization brings development of creative innovation.

According to UNESCO; “* The concept of cultural industries - the creation,
industrial reproduction and mass distribution of cultural works. Cultural industries
have incorporated, in addition to adapting to technological advances and the
evolving place of media in society, sophisticated production processes, and large-
scale distribution methods to reach global markets.” All of these concepts and
approaches share the theme of creativity, which is a source of cultural goods and
services. They also share the common links of culture, trade, and intellectual

property rights, particularly copyright. the differences in national adaptations and



definitions depend largely on the needs, policy evaluations, and development

initiatives.

2. CREATIVE ECONOMY

To describe the creative economy, we cannot use a single definition. UNESCO
describes cultural and creative sectors as ‘’sectors of organized activity whose
principal purpose is the production or reproduction, promotion, distribution and/or
commercialization of goods services and activities of cultural, artistic or heritage-

related nature.”’

The creative economy is a part of the global economy and it is growing and
developing with it. Many sectors that are involved in creative economies are newly
included in development in developing countries. This situation leads to the
formation of new competitive environments and the development of the creative
economy. Besides, today it is easy to reach to produce within globalization and
technological developments although it brought cheapness and similarity as well.
At this point, creativity had an important meaning. It is their own culture that will
provide advantages and economic competition to cities and countries. Moreover,
their own culture combining with creativity, marketing, and trade will bring
economic development and diversity. This may also provide development for them
in relation to the support of developing countries to the creative economy.

2.1 Extend of Creative Economy

To define the creative economy, firstly we need to understand what creative
industries is. Creative industries are the most advanced definition of the circle. It

can be a kind of the main title. Basically, creative industries define that



combination of culture and commerce. It starts to use nearly 20 years ago from
today although, cultural industries which are theatre, cinema, music, dance, the
visual arts, and the heritage sector was used since years ago. Creative industries add
to commerce and digitalization to cultural industries therefore creative industries
may be described as an advanced version of cultural industries. Besides, one can
frankly say that creative industries have strong cultural roots. In addition to all of

these, creative industries provide employment to a large number of people.

The creative economy was born as a term according to creative industries
development. Employment is provided by creative industries and technological
developments, touching new areas accept traditional cultural industries cause to

create its own economic field on this area and is named ‘’creative economy’’.
2.2 How Creative Industries Has Involved

The creative industries have been becoming increasingly important to economic
well-being, suggesting that human creativity is the ultimate economic resource
(Florida 2002, p. xiii), and that "the industries of the twenty-first century will
depend on knowledge, creativity, and innovation” (Landry & Bianchini 1995, p. 4).

Technology brings new opportunities for organizations that are smaller and new
ones. Cultural economies have evolved during years although after the 90s firstly

in the UK and thereafter in Australia the term changed as “’creative economies’’.

Creative economies have a significant position for the whole world due to provide
development and sustainability. While some countries consider creative economies
very well in terms of socio-cultural development, others cannot evaluate their

potential in this regard.

2.3 The differences in Creative Economy



The most important feature that distinguishes creative economies from others is that

it creates high added value and has the potential to revive others with its outputs.

Nevertheless, they have a direct positive effect on all economies because creative
economies are more open to technological developments and innovation. In
addition, the product produced by globalization's uniqueness, and ordinary creative
economies carries the identity, values and meanings of the services. The biggest
difference is that creative economies do not have a monopolized structure yet and
their structures are based on a small number of large firms and a large number of

small firms.

2.4 Creative Economy in the world

As a title creative economy covers cultural and creative industries. Creative
economies generate around annually $ 250 billion the world over. At the same time,
30 million people are employed in creative economies worldwide. Nearly half of
the 30 million people employed are women. The fact that creative economies

comprise of women employment demonstrates gender equality as a sector.
The UN describes the creative economy as;

“’The creative economy —which includes audiovisual products, design, new media,
performing arts, publishing, and visual arts— is a highly transformative sector of the
world economy in terms of income generation, job creation, and export earnings.
Culture is an essential component of sustainable development and represents a
source of identity, innovation, and creativity for the individual and community. At
the same time, creativity and culture have a significant non- monetary value that
contributes to inclusive social development, to dialogue, and understanding

between peoples. ©* (un.org/creativity-and-innovation-day)



Moreover, creative economies have an important role in providing employment and
also effects to export earnings in a positive way for each country around the world.

Therefore, they got to the critical point as a strategically day by day.

From another point of view, creative economics areas where young people are
mostly employed together with women are very open to digitalization and
technological developments. Therefore, developed and developing countries have

started to support these areas.

CCI SECTORS REVENUES EMPLOYMENT
TELEVISION 477 3,527,000
VISUAL ARTS 391 6,732,000
NEWSPAPERS AND

MAGAZINES 354 2,865,000
ADVERTISING 285 1,953,000
ARCHITECTURE 222 1,668,000
BOOKS 143 3,670,000
PERFORMING ARTS 127 3,538,000
GAMING 99 605000
MOVIES 77 2,484,000
MUSIC 65 3,979,000
RADIO 46 502000

-10-



Source: Cultural Times: the first global map of cultural and creative industries,
EY,2015

Creative economies have significantly multi-polar characterization. This gives

every region in the world the opportunity to create its own momentum.

Likewise, creative economies are locomotive of the digital economy and their

content drives it as well.

Furthermore, the employment of creative economies has a young, inclusive, and

entrepreneurial specialization.

People between the 15-29 age gap mostly are employed on these sectors. In addition
to all these when creative economies are compared with traditional ones, people

basically understand that women participation in creative economies much

-11-
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Culture always provides to cities attractiveness this also helps to a kind of

catalyzation world-class infrastructure for urban developments.

Today cities are more livable, and collaboration between other cities together with

hubs and activities. However, each city builds its own unique local identity besides

this global collaboration.

Figure: Creative goods exports
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152,618.74 107,106.80 1911.21
2004 58.33% 40.94% 0.73%
164,907.86 123,261.72 2184.86
2005 56.80% 42.45% 0.75%
179,295.94 134,630.14 2397.89
2000 56.68% 42.56% 0.76%
211,036.88 156,275.10 2741.36
2007 57.03% 42.23% 0.74%
2008 227,170.99 177,910.80 3700.99
55.57% 43.52% 0.91%
2009 184,801.17 162,943.59 2900.30
52.70% 46.47% 0.83%
196,142.11 184,044.26 3022.01
2010 51.18% 48.03% 0.79%

Source: UNCTADstat 2012

Creative Economy in Turkey, Istanbul

Turkish economy is developing and has a strong character. Also, it stands up to

foreign investment and commercialization.

According to the UNCP report, the Turkish economy is the 3rd strongest economy
on the export of Art&Craft, Publishing, Performing&Visual Art areas.

UNCTAD 2010 report shows that Turkey had a positive performance of imports
and exports on creative economies between the years 2002-2008. The report is also

claimed that Turkey is now a developing country in creative sectors.

- 15-



64 percent of the employment in the country consists of creative economies.
Nevertheless, creative economies is not in a position as much as desired. Low
investment costs and possible foreign investment supports are the reason for

promoting development policies in creative economies.

Figure: Classification of Creative Industries

- 16-



L
Archeological
sltes, museums,
librarles,
exhiblitions...

Heritage

Visual arts
Paintings,

Performing arts

sculptures, Live music,
photography theater, dance,
opera, CIrcus...

Arts
Audiovisuals
Creative Film, television,
Books, press and radlo, other
athor industries broadeasting
publications,
Media
Design New media
Interior, graphic, Software, video
fashion, games, digitized
Jewellery and Creative creative content
toys SHVion Functional
Architectural,
advertising, creations
creative R&D...

Source: UNCTAD 2008:14

-17-



Figure: Classification of creative industries
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Istanbul’s leading position in terms of the creative economy in Turkey. According

to TUIK, 74 percent of the turnover obtained in creative economies is provided by

- 18-




Istanbul. Moreover, The ratio of people employed in the creative industries

constitutes 52 percent of Turkey in Istanbul employment.

The reasons why Istanbul has such an important role are, the city is multicultural
metropole that preferable, creative class, due to active, lively, and enable for

comprising of creative industries.
The graphs show the economic situation in creative sectors in Istanbul and Ankara
Figure: Basis of Creative Economy

Source: Istanbul Kiiltiir Ekonomisi ve Kiiltiir Mirasi Envanteri II, 2012

Visual arts galeries
Visual arts performing areas
Theaters
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Figure: The development of creative industries at Ankara and Istanbul between
2008-2011
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CClI

PUBLISHING

SOFTARE
DESIGN

FILM AND VIDEO
ADVERTISEMENT

ARTS
MUSIC

RADIO AND TV
PHOTOGRAPHY
ARCHITECTURE

TOTAL

EMPLOYMENT 2011
ANKARA ISTANBUL
2175 8985
4159 13596
697 1501
1040 11055
6073 40066
2653 6528
137 1457
756 3539
639 1376
6620 9444
24948 97547

Percentage of growth in the

period 2008-2011

ANKARA
240
462
159
40
-45
20
40
613
159
38
19

ISTANBUL
633
630
81
54
4
-6
54
237
81
24
46

Source: Lazzeretti,Capone ve Secilmis, 2014

- 20-




3. COMMUNITY CURATION

From the beginning of humankind, people come together to work, to produce, or
sometimes only for just to chat. There were literature clubs and many fields where
people performed their arts in many stages of history from France to the Ottoman
Empire. The definition of and working conditions were redefined together with the
development of capitalism and the industrial revolution. The business world has
reached its current conditions with the neoliberal policies that developed afterward.
It would be meaningful to look at the course of capitalism's development in order
to understand the economic, political, social, and spatial processes that are taking
place today. The ratios of labor and unpaid labor that are required give the answer
to the question of how much the worker was exploited by the capitalist. The relation
of capitalist exploitation can be achieved in different ways. Extending the working
day, intensifying labor, increasing labor productivity due to scientific and technical
development, etc. practices enable capital to grow faster and laborers to be exploited
more, making class inequalities more visible. Neoliberal understanding or ideology
prevails in the economy after the 1980s, especially after the 1990s. The principles
of the policy are in order to protect the interests of capital, to reduce the role and
role of the state in economic life, privatization, flexible working conditions,
unionization, limiting public spending, increasing the share of indirect taxes in the
state's tax revenues, avoiding income and wealth taxes, and the low rate of budget
deficit to national income. holding, directing the economy with monetary policy,

prioritizing price stability.

Neoliberal economic models have a strong effect on the modern business world,

particularly on the private sector.

However, neoliberalism also puts deep pressure on white collars by reason of it
brings the philosophy that people become free (or liberal) as they work and to

consume human labor.

Regarding this philosophy, this study tries to understand why people prefer to curate

communities instead of working in private sectors.
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Neoliberalism, free-market economy, and private sector impose to humans to be
successful. This brings continuous assessment in workplaces and the restriction of
employee independence. It also is a situation that brings with it the ever-changing
external norms. Working life with the approval of others brings with it the loss of
self-esteem and brings together the feeling of constant failure. This causes a cycle
that causes competition among employees to become jealous and to be happy with
the failures of others. The exploitation of human labor brought by the modern age
causes increasing boss pressure and mobbing employees' creativity and the

development of burnout syndrome.

All these problems incarcerate employees to despair and unsociability. People reach
for areas where they can express their thoughts freely, share ideas with each other,

and not feeling alone in the work environment.

In order not to undergo continuous and regular evaluations and not to be exposed
to mobbing, people started to move away from the private sector. The disadvantages
of the private sector mostly affect young people and women. They started to create
their own alternatives as those who saw these disadvantages. Women's labor is the
direct target of neoliberal policies and the private sector. Women in the private
sector are exposed to more pressure and mobbing than men. In the later stages of
the study, these problems will be described in more detail.

People have created areas where they can work collectively and develop ideas,

especially in recent years.

The main purpose of creating a community is to bring people together and learning
a professional environment in addition to this share experience in this community.
Basically, people can call it “’information transmission’’. This also helps to

socialization and creativity in all sectors.
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3.1 The logic of Community Curation

Globalization brought a global economic crisis together with itself. Nevertheless,
creative and cultural industries still continue to grow up as a sector despite the fact
that the world is in economic crisis and regression in almost every sector. The sector
has not been saturated yet besides that the countries support to cultural and creative
sectors due to desire of to carry cultural heritage that they had already to the future,
therefore, they invest into this sectors as well. Moreover, all this makes cultural and

creative industries an important area in the field of employment.

According to Block, questions are important in building communities. The main

one is participation for accountability (Block,2018).

Nowadays, generation C is a generation of collective people with strong
communication power, creative, self-content, and to build a community. Although
it is not right to say that people representing a certain age group or people born after
a certain year represent this generation, we can say that it is a gender-based
generation consisting mostly of young people. Furthermore, this generation also has
the characteristic of being a generation that tends to share the environment and the
environment in which it lives and works, and that is prone to adapt to digitalization.

The private sector has many difficulties that the paper has already mentioned above
although briefly might be explained that the private sector pushes employees in
deep isolation from their environment and this brings depressive behaviors and
burnout syndrome. Besides, constant effort to prove yourself to others and
competition conditions provide routinized and away from creativity and
reproductivity. It also removes an employee from itself as well as the environment

it works with.

The logic of community curation based on a structure that meets producers (mostly
artists or creative people) and consumers (local people) on the urban
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context. Meeting with local people on this concept also helps to improve the local

economy as well.

The word root of curation comes from a Latin “’to care’” and community curation
has several motivations these are the people who work in creative and cultural
industries bring together with people who are living their own area for years before
that the community comes there. Mostly, local people see artists and creative talents
as an elite therefore community curation is important for social cohesion and
diversity. It also provides regeneration and gentrification from local to the general

base as well.

Different researches show that community curation is important for building strong

social relations and also important for the care of the community that connected.

Another motivation is that community curation helps to displacement and security
in urban areas. Additionally, the world is going through a period when social
relations reshaping particularly recently. At this level, people are mostly in front of

community curation.

The reason why women prefer to attend to community curation actually might be
different from men. Women face much more mobbing and discrimination than the
man in the business world especially in the private sector. Different from men,

women also are exposed to gender apartheid and glass ceiling effect as well.

Women do not have “’a room of one’s own’’ in the business world like in social or
domestic life. Not only a room where physically, a room where they have freedom
of expression, a room they are not under someone else’s pressure, or just a room
they are not there only for their gender. Women always have to struggle to create
themselves. This teaches to women to say “’us’’ instead of ‘’me’’ (Collin, Parcour

Feministe pg. 95-115).
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To build a community necessary to pluralistic and collective understanding. In a

community, all users interact and respond.

3.2 Why People Need to Community Curation

People prefer to build communities more than one reason. Community curation is
not just building for people to come together and work. It also defines a meeting
point where people exchange their ideas and a socializing area from local to global.
This provides to produce ideas from gastronomy to music, traveling and etc. It is
better to discuss in three headings; space, purpose, and diversity.

These three heads particularly helpful to understand why people need to build

communities.

Neoliberalism put a border between space and human although spaces also public
spaces are very important in terms of gathering people from different parts of
society. Space reminders its importance on issues such as restructuring the society
and ensuring individual equality. The use of space and community curation is
important for the normalization of spatial hierarchy in the social dimension and

equalization of the situation among individuals.

Rappaport emphasizes that the group or individual that is organizing the design of
a place should be formed for different rules and purposes that reflect the activity

values and goals (Rappaport,1981).

At this point, we come to the importance of purpose when creating community

curation.

With globalization, access to information has become much easier. However,

accessing accurate and reliable information gained importance.

- 25-



People started to come together to reach and share the right information. Design
and creativity supported this. Communities were created that produced social norms

disappeared.

In addition to all this, individualization and loneliness that came with neoliberalism
actually started to gather people for the purpose of orthodoxy, to produce and to

create a community.

Apart from that, the more intellectually employed people working in the creative
sectors move away from the public and private sectors that do not meet their

expectations and head towards common work areas.

At the same time, the disappearance of borders, facilitating access to information,

and co-production are among the factors that lead people to form a community.
3.3 How to manage a community

Creative people may come together in virtual or physical areas for building a
community. These areas are basically called creative platforms and this is shaping

a term that is ‘’creative hubs’’.

According to Block five elements are required to build a community: probability,

ownership, opposition, commitment, and gift (Block,2016).

Globalization and neoliberal politics cause that they loss impact of society on the
community (Junger,2016). Therefore, building communities are presenting an
opportunity to establish and reshape the bond between society and the community.

At this point, manage a community becomes more important.

Nonetheless, McKnight and Kretzmann mention that the importance of community
curation in spite of every entity that a community has, builds its future (Kretzmann,
McKnight, 1993).

Austin explains the basic principles of community in three segments (Austin,2001);
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- comprehensive and integrated cross-system cooperation,

- acommunity-based orientation that focuses on capacity building and
mobilizing community resources,

- promoting and strengthening local power through a strong corporate
partnership,

Charles V. Hogl stated seven focal points for managing and growing a community
(Vogl,2016). These are;

- limit,

- inception,
- customs,

- sanctuary,
- stories,

- images,

- internal bonds

Vogl also mentions that boundaries make people feel safe and secure in a
community (Vogl,2016).

Another perspective from the British Council puts a summary of how to manage a
community (British Council,2016).

- Defining the mission of the community

- Forming the network and opportunities for the community

- Ensuring the stability of the community

- Utilizing the strengths of the community

- Advancing the community by utilizing strengths and prudent reviews
- Determining a growth model for the community
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4. CREATIVE HUBS

Source: British Council Creative Hubs: Lighthouses for the new urban economy

The importance of Creative Hubs is increasing day by day.

The classical office system was more related to production and management
although the big firms have more cared that their employees to feel the home -
environment while they are working. Nevertheless, every creative hubs do not have
the same structure, each of them has their own formation. To give an example,
Scandinavian hub models are totally different from American Hub models and
American structure is more likely to support individual -creativity and
entrepreneurship due to this model usually calls Start-Up instead of Hub. when we
compare Turkey there are many different types of Creative Hubs whereas

particularly support to entrepreneurs to develop business. Besides, public
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organizations start to support hubs and startups very recently in Turkey as well as

in the world.

Creative Hubs are mostly focusing long term period and community curation
however, start-up models frequently continue to classical business cognizance.
Their work particularly focuses on the short term also there are supervision

mechanisms bare fact private and public sectors (Cashman,2019).

Creative hubs offer an opportunity to work in a community to independent workers
and freelancers, unlike startups (Cashman,2019). However, after a point with the
change of office understanding, creative hubs are hosting startups.

To understand creative hubs what creative hubs are, it is necessary to first
understand some other terms and their differences from them. The main ones are

incubation centers and clusters, which are often mixed with hubs.

The main difference between hubs and incubators is startup creation and success.
Besides, the comparison between these two is based on organizational practices,
openness, process standardization, and fluidity. Incubators are suitable for
encouraging new ideas and beginner startups. Also, incubators mainly are supported
by universities this helps to provide connection to the people who have a scientific
point of view. Another difference is the manner of work due to incubators do not
put a schedule and provide a guide. However, the biggest difference is that

incubators cannot provide inter-disciplinary collaboration (Di Ris0,2018).
Another phenomenon creative hubs mixed is that clusters.

According to British Council Report, clusters as a term define that ventures and
business that are dependent and connected in a region not only it might bring people
in the physical area but also come together in virtual proximity(British
Council,2016).
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The main point the thing what clusters make successful merely not to bring
businesses in the same area and provide to do contracts between themselves.
Talented people and innovative ideas meet in interconnected working areas
correspondingly. This also provides development socially and in the same way
helps to grow a cluster (British Council,2016).

At this point, the best example of how a cluster be successful and grow globally in
Silicon Valley. In the early beginning, Silicon Valley is just an incubator that was
supported by Stanford University. People who had relations during university years
come together and built small digital technology work. This initiative encourages
other talented people and turned into a cluster globally (British Council, 2016).

The digital era enabled easy access to information and the removal of borders
between people. There is more than one definition for clusters. Simmie and Sennett
(1999) describe cluster as this; “We define an innovation cluster as a large number
of interconnected industrial and/or service companies having a high degree of
collaboration, typically through a supply chain, and operating under the same

market conditions.” (p. 51)
Michael Porter who is the person developed a theory and model for clusters.

The figure is shown that his theory is called a diamond model (Brown, 2000).
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Michael Porter defines clusters as ‘concentrations of interconnected companies and
institutions in a particular field” (1998, p. 78). Meanwhile, the DTI (1998, p.22)
defines clusters as ‘a concentration of competing, collaborating and interdependent
companies and institutions which are connected by a system of market and non-
market links’. In his theory, Porter discuss competitive advantage in the
geographical layer, and mainly focuses on value chain and creativity. He defines
that industries notably creative industries could have competed globally and he
explains this theory in his diamond model. He also asserts that the competitiveness
of any firm is able to compete in globally depend on the areas associated with its

own benefit.

However, this model has some challenges that Porter does not define on which
initiatives should be supported to the contrary he claims that an initial point for the
executives from public or private sector to understand clusters (Zumbach,2010).
Moreover, Lagendijk defines that every region in the world analyzes Porter’s theory
in to their own interpretation pursuant their own local and regional facts (Lagendijk,
1999). Besides, researches mainly accept Porter’s theory is good for initial

although most of them prefer to choose the studies that
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have a wider perspective than the diamond model for explaining the structure of
clusters (Bergman ve Feser, 1999). Every region even every city has its own
characteristics therefore every cluster should be flexible and comfortable with

industrial and political conditions (Brown,2000).

Notwithstanding, there are four different cluster models that are defined by

Markusen. This are;

1- Marshallian clusters: This model mainly based on small-medium

initiatives that have technological structure.

2- Hub and Spoke clusters: Small businesses rank as in this model.
Particularly, multiple businesses are linked together and linked to one hub.

3 Satellite clusters: This model is formed by the partnership of multi-

branch companies.

4~ State centric clusters: Initiatives mainly are supported by local

governments or central governments.

Hub-and-Spoke Satellite Platform State Centred

@ Local firm ' 8ranch office @ Other public or private organisation

Figure: Models of clusters (Markusen, 1996)
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The digital revolution totally creates a new understanding of working life and the
office system. Economic policies also change together with digitalization. New

economies developing with digitalization provides many co-working areas.

4.1 The meaning of creative hubs

As many seniors claim that creative industries and their ecosystem has developed
over 10 years. According to this, creative spaces have developed as well. Creative
Hubs has an important role for the new economy pursuant to authorities foresee that
new economic models will shape around creative and cultural industries and
creative hubs respectively. Creative hubs conjointly are decisive for the

sustainability of the creative economy(Smith,2018).

Creative Hubs neither only a co-working space nor a network area, it is a place

where are integrated their communities and territorial region.

Approximately, 1.2 million people work in creative sectors, and growth is expected
that in a sectoral manner for the near future. UNCTAD (2010) proofs that creative
economies have the potential for providing income to local economies and

territorial too.

Co-working space indicators have a critical indication that women’s participation
in creative hubs is highly increasing. This makes creative hubs are a cornerstone

not only for the new economy but also for women employment.

-33-



Source: British Council,2016

According to the British Council(2016), creative hubs are defined as “’a physical or
virtual place that brings enterprising people together who work in the creative and

cultural industries.”’

Nonetheless, there are many employees who work in a different sectors than the

cultural industries, use creative hubs as well.

Creative hubs should be criticized in subassemblies due to there are many creative
hubs in various sectors and different structures even though this provides a range in
creative industries, also causes difficulties to find funding support from the public
and private organizations. Researches show that the purposes of hubs have variety
in areas that are business, economies, and communities. Besides, questionnaires that
have done between creative hub users show that self-employed people and
freelancers work more effectively and they can find a chance to
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socializing taking into account all these they feel happy and productive.

Additionally, creative hubs correspondingly are good for local economies.

Creative hubs might be formulated in different shapes and sizes like a flat can be
designed and used as a creative hub or an incubation as an alternative to a temporary
lab where can be used.

The figure is shown that a creative hubs that are located in the metro station in

Istanbul and are an incubation center as well.

Figure: Zemin Istanbul

On the other hand IDEA Kadikoy was a famous restaurant formerly but now it is a
creative hubs where is supported by local authorities.

- 35-



Figure: IDEA Kadikoy

Creative Hubs provide reformation at working conditions in a better way and they
have strengthened the partnership between local people and creative industries
(Creative Hub Barometer,2017).

Evers, Nordin, and Nienkemper (2010) describe creative hubs as implement
innovation on the provincial level, besides hubs help to provide development of

social relations and increase the importance of sharing knowledge (RAUN).

Creative hubs also have many outputs. Creative hubs not only support startups but
also thanks to the social network that hubs provide, where they are created. Hubs
are also areas where new products are produced, new ideas are developed, providing
job opportunities, and contributing to local employment. The success of a hub does
not only contribute to the hub. It is also important for the local economy of the
region (British Council,2016).

Diversity is crucial for a Creative Hub therefore everything that is included in

Creative Hubs is for everyone, regardless.

- 36-



Creative hubs are not the only place where provide space for work, creative hubs
are creative spaces with economic output from local to territorial production where

strong communication networks are provided (NESTA,2010).

Source:
British Council HubKit

The main difference between creative hubs and clusters are identification processes.
Clusters are basically defined as an industrial districts (ex. Silicon Valley).

Although both ones are a member of the cultural and creative ecosystem.

Although Creative Hubs appear to be related to their locals, it is the subject of a
cultural and creative system that has a local to general impact (British
Council,2016).
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Figure: British Council HubKit

4.2 How Creative Hubs Work?

STUDIO NETWORK ONLINE PLATFORM

Small collective of individuals Dispersed group of individuals Uses only online methods —
and/or small businesses, i and/or businesses —tendstobe i website, social media to engage
in a co-working space. sector or place specific. with a dispersed audience.
CENTRE CLUSTER ALTERNATIVE
Large scale building which may have Co-located creatives Focused on experimentation
other assets such as a cafe, bar, cinema, individuals and businesses with new communities, sectors
maker space, shop, exhibition space. in a geographic area. and financial models.

Figure: The Mapping of Creative Hubs from Atdlye
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The key theme of Creative Hubs is the act of working with another person or group
of people to create or produce something. To analysis of Creative Hubs show that
environs of cultural and creative industries are fastly growing. Besides, Creative
Hubs are becoming more important in conjunction with most of the cities realizing

the key role of hubs to new economies and creative cities (Tan,2016).

In addition, creative hubs present strong network nearby space for working,
therefore, this provides to swap knowledge between a person to a group of people
or people to people and also due to the sharing and implementation of knowledge,

creative hubs become a focal point in many cities (Evers, Niekemper,2010).

According to the British Council report (2016) the things that are done in Creative
Hubs defines as; ** to generate knowledge, to transfer knowledge to sites of
application, and to transmit knowledge to other people through education and

training.”’

In some cities, creative hubs and local authorities make collaboration and this helps
to develop to the local economy. Surveys show that %76 of creative hubs supports

the local economy (Milovanovic,2018).

Creative hubs might have different structures and purposes. Also, the person or
group who coordinates a hub is different in each region. Although, hubs present
similar profit for the local economy and communities like employment, training and

education, R&D, sustainability, and compliance with innovation and digitalization.

Creative Hubs also face many challenges despite the advantages that present to the

creative and local economy.
Therefore local supports have a critical meaning at this point.

Every global economic crisis deeply affects to all countries and in the meantime

each city as well. As experts mention that creative industries are still growing and
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it is expected to continue to grow in the near future while other sectors are in a

recession.

Cities are aware of the importance of the creative hubs therefore public sector and
local authorities are ready to support these areas and for partnership.

To give an example IDEA Kadikoy is a creative hub, is supported and funded by
local government and NGOs. IDEA offers a culinary trainee for the local
community in this way aims to contribute to the local economy and provides
employment to the local community due to the area where IDEA occupied, has

many cafes and restaurants.

Providing Using Public Meeting
Service Resources Changing
Diversity Effectively Needs

CO

WORKROOM CLASSROOM ACTIVITYROOM | CULINARYROOM
\ oo O
‘ )‘V 5 ’A/ (O(‘%
Transdisciplinary Shared and Brings Institutions | Specialization and
Production Accessible Together Skill Development
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On the other hand, Zemin Istanbul in Sishane metro station is a creative hub and
incubator as well where is supported by Istanbul Metropolitan Municipality. There
aims to provide an integration of the city to technological developments and
digitalization. At the same time, one of the purposes of this hub is to meet children
with technology and to encourage young people to an invention that are related to
technology. Furthermore, hubs have a mission for that to band together consumers,
local people, investors, developers and entrepreneurs to find better and smart
solutions according to the need of city thus it is aimed to put up local and regional
economy. Zemin Istanbul also is a strategic place where creative people and

academics can meet up.

Creative hubs put a vision for sustainability and digitalization. Cities need to carry
their cultural heritage and local identities to the future therefore they have to yield
to technological developments in consideration of creativity. Hence, it is crucial to

meet local people with creative people to exhibit smart solutions.
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4.3 Hubs in Istanbul
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Figure: Creative Hub maps in Istanbul from graph commons

Creative Hubs are used from people in different sectors such as gastronomy, design,
street art, recycling, and free software developers. Even so, the common sides of all
these professions are that particularly employees work flexible and do not need
work from a stable office environment. These people have a chance to meet in favor

of creative hubs in virtually or physically.

Hubs that offer a physical meeting, one finds an opportunity to train, learn, and

work with other people from different fields and this brings knowledge sharing.

Collaboration with people from different professions provides long term success

and a strong network. This success has variable factors, these are;
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- digitalization and the rise of social media
- easier access to knowledge

- government interventions for risks

This dissertation will investigate women’s participation and the difficulties that
women are faced in creative hubs. Therefore firstly analyze the situation of Creative

Hubs in Istanbul.

As a country, Turkey is still developing in terms of cultural and creative industries.
The country recently has started to know coworking spaces thereby creative hubs

as well.

If the comparison is made with turkey on the creative hub of the world, Turkey is

seen as a relatively short history in the hubs.

The study that was done the years between December 2016 - March 2017, showed
that there are 20 virtual places were are focusing different areas, 10 co-working
spaces, 29 research centers, 13 maker workshops, 5 fab labs, 10 incubation centers,
2 technoparks and 1 living lab in Turkey (British Council, 2016). Since 2017 the
importance of creative hubs and creative industries has increased in Turkey
therefore there might be much more coworking spaces, incubation centers, and
creative hubs at the present time.

Also, there is a variety of creative hubs in Turkey. Some of them focus on the areas
which are related to sustainability, smart city applications, innovation, and
recycling issues. Some focus on areas that are the output of capitalism. Hubs are
located in the historical peninsula, Besiktas Kadikdy, and Sariyer, which are mostly

called the culture triangle. Finally, Kartal was added to these places.

In addition, the universities public and private one’s ITU, YTU, Koc, Sabanci,

Bilgi, and Ozyegin have their own technoparks and incubation centers.
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Universities with the aforementioned technoparks and incubation centers; they

bring their graduates, students, and entrepreneurs, together on the same ground.

According to YEKON report, creative industries has a high potential in Turkey
although creative and cultural industries do not reach enough capacity yet. Focusing
on the creative economy in Turkey exports craft and design products, it has a more
balanced distribution of products outside the field of design EU average
(YEKON,2018).

Istanbul is in a locomotive position on the creative economy in Turkey. The ratio
of employees working in the creative sector in Istanbul in Turkey is 52 percent. The
high rate of the young population in Istanbul is an indication that creative sectors
have the potential to grow in this city. Istanbul's young population (15-24 age range)
rate of 22%, 16.5% in Turkey (YEKON,2018).

As a result of the workshop held in 2016, the British Council categorized the hubs

in Istanbul as follows:

Creative Hubs that are involving different areas of knowledge or study, integrative
platforms (e.g. ATOLYE, Kolektif House)

Hubs that promotes and supports running business and trainee (e.g. Stage-co)

To support creative people at the national and international level and strengthen

startup bonds (e.g. Koc Incubation Center, Impact Hub)

Creative Hubs where establish smart city solutions (e.g Zemin Istanbul, Impact
Hub)

Creative Hubs to offer ecosystem produce and create together (e.g Impact Hub)
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Besides that Istanbul also has creative hubs were to build local government and
creative people collaboration at the same time supporting by NGOs. IDEA
Kadikdy, TAK, TAK Kartal, Zemin Istanbul and Basaksehir Living Lab are the

examples of platforms where innovative, creative people meet public authorities.
5. WOMEN IN BUSINESS LIFE

Global capitalism effects social, political, economical life. These also mainly has

an impact on women’s lives and women’s working life.

The political system and daily life are shaped by the hand of capitalism. Marx and
Engels perceived this situation years ago when they wrote Communist
Manifesto(1848).

The 15th and 16th centuries, when the birth of capitalism took place, were terribly
heavy years for the propertyless. In this period when hunger and poverty, homeless
and unemployed armies grew like avalanches, especially women were massively
put on the labor market. The bourgeoisie, which attracted all segments of the society
to its ranks with the promise of equality and freedom, responded to these demands
with pressure when it came to power. Especially female workers in recent years,
low wages. against long work, dismissal, unionization, and privatization; They
came forward with their struggle for rights such as free nursery, food, maternity
leave. Global capitalism also designed women’s life. The worst impact of it on
women life it makes women labor invisible. After the industrial revolution, social
life, politics, the whole system started to rule by men. Moreover, this entered to
cultural codes of many societies. While the researches reveal the fact that equal
participation of women in business life can add another 12 trillion dollars to the
global economy. Research shows that even when women have educational
opportunities, they may not be able to improve themselves and apply what they
learn. Female employees face more obstacles at every stage from entry-level to
senior manager level and progress more slowly than their male colleagues. Gender
inequality is not only an increasing ethical and social problem but also an important

economic impasse. The global economy will also be
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negatively affected if women, who make up half the working-age population in the

world, cannot achieve complete economic independence.

Often the biggest problem women face is having to choose between topics such as
family, home, or career, while men can focus more on their careers because they

don't have to choose that type.
Of course, this inequality around the world continues at offices.

Only 5% of 500 companies are managed by female CEOs, and women make up
only 17% of these companies' boards of directors. Although there is a need for
development for employees at all levels in terms of women's employment, it is very
important for companies to evaluate well what they choose their senior executives
and determine what can be done to give women equal access at the highest level of

management.

The main problem in Turkey and injustice to women in some business areas in the
remuneration policy compared to male workers in the world or not appropriate. In
Europe, women earn on average 17.5% less than men. According to the OECD

report, the ratio of 20% in Turkey.

Employment of women is of great importance for the existence of women in
economic life in our country where only one out of every four women of the

working era participates in the workforce.

While providing employment, not only quantitatively, but also the conditions of
employment should be made more qualified, and it is also an important indicator of
the economic development of our country that women are more involved in working
life.

Nevertheless, creative and cultural industries have a huge potential to challenge the

problems that women face in work life.

5.1. Being a Women in Male Dominated Society
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What is defined as the “women's problem” is not only the subject of individual and
micro-social relations, but also of macro-social relations which have international

and historical aspects.

It is not possible to describe and exemplify the logic of various production styles in
history without mentioning the gender-based division of labor.

Unless the women’s problem is seen as a basic problem, the economic and social

problems in society are obliged to remain superficial.

The division of labor emerged in the development of capitalism in societies and the
transition from agriculture to industrial society. As the division of labor became
more complex and the atelier grew, competition between men started to increase
and women were removed from the business world. The difference in wages

between women and men first appeared this time.

According to the UN Report, women of all ages face many difficulties all around
the world particularly system try to be isolated women from social life and
economic life. Therefore many girls and women cannot get a chance to realize their
potential in economic and educational life. Gender inequality is indeed against

human rights.

Equality provides strengthen cultural relations, good communication, and economic
development. Therefore it is important to get equal income on every sector for

women, creative and cultural industries as well (WeForum,2020).

The first difficulty that women faced in business life is sexual and physical abuse
but not limited to this there are variable difficulties women lived in.

Being an entrepreneur is always more challenging when you have female identity
due to it is hard to find funds and supports besides hard to describe the equal

competition between entrepreneurs.

On the other hand, women are still fighting for equal income rights.
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Gender equality does not only provide benefits to women but also improves

economical and social development in a society.

It is crucial that to provide equal opportunity to every employee at offices should
support these conditions;

equal income for labor regardless of the gender issue

- gender equality on the division of labor

- gender equality in all positions at the workplace including leadership
positions

- equal treatment for women without domestic liability

Gender equality in business life is also a critic for economic development in a

country due to it provides producing and variety at the same time as well.

5.1.1 Equal Income

Many countries set gender as an element of discrimination while establishing

economic policy due to this issue women get lower salaries than men.

History of this policy based on the industrial revolution. According to revolution
competition among men increased with the emergence of professions and division
of labor. This competition among men caused women to withdraw from economic
life and start to pay low wages to women. This still continues in our modern world

although also needs to change to provide equality in every area and sector.

5.1.2. Equal Treatment
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Many women today face gender discrimination in their work-life. While women
cannot be found in decision-making mechanisms due to employers think and act the
behaviour of women is more related to emotions or women might be in their period
cycle and it might affect decision-making mechanisms. Therefore men’s point of
view is more reliable and considerable for employers. Moreover, men are more
advantageous in recruiting than women, as women are considered obliged to take

care of the home or child.
Equal treatment should be considered to ensure equal workplace conditions.

Two iconic philosophers Virginia Woolf and Simone de Beauvoir have presented
facts about why and how women have these problems in business life. Although
they seem to explain these problems in sociological dimensions in fact they are

integrated both economical and sociological.

In her famous book, > A Room of One’s Own’’ Virginia Woolf indicates that the
extra room of home always belongs to men because he is the one who needs work

and free time with himself.

Women are the person in charge of the home but she does not have a room where

she can stay herself and create something (Woolf,1929)

This is also mainly related to economic life and the situation what women struggle
in office life. Inequality income issue between men and women prevents women
from being liberated economically. While women are in more domestic positions
and conditions in the office, men always reliable for their words. Having his own

room in leadership or management positions is always mostly male.

On the other hand, Simone de Beauvoir defines women as second sex in her book
(1949) due to one is not born to be a woman, later becomes a woman; because there
is no biological, spiritual or hereditary foundation that determines the
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appearance or position of the human, being female or male in society (Beauvoir,
Second Sex,1949).

Regarding her, the woman was determined by a unique situation, the state of
rebellion reproduces under different conditions throughout history there is
inequality between men and women, women are second sex and are oppressed both

individually and socially (Beauvoir, Second Sex,1949).

Like Virginia Woolf's argument, Beauvoir's philosophy is closely linked to today's
socio-economic situation. WWomen are seen as showcases in almost every sector and
creative sectors. In decision-making mechanisms or positions such as leadership, it

is considered as the potential of the person who will be a problem.

Other problems women face in the business world are glass ceiling effect and

mansplaining.

5.1.3 Mansplaining:
To understand mansplaining first of all need to understand “’genderlect’” as a term.

Deborah Tannen who is the person enhanced genderlect term, claims that the
discussion between females and males. However, this term has remained somewhat

shallow to explain the situation women face.

Mansplaining was used firstly by Rebecca Solnit for describing a syndrome that

men live in.

Orthodox feminists use this term characterizes to ‘’white men’’ due to they criticise

system of the dominant center and this center is white men.
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Basically, mansplaining is used to illustrate that a man who talks about the
difficulties that women experience in business life says that he can understand and

solve this issue better than women because he is a man.

The first condition of femininity is to learn to deal with men who have made it their
task to explain life to you because of school age, men will tell you what and how to
do.

Men consider showing and explaining their natural rights. For some reason, they

think that the task of naming and identifying is on their own monopoly.

This behavior, which sees women as clumsy second-class assets and aims to

educate and correct them, is called mansplaining.

Although "Mansplaining” may seem harmless in some cases, it actually points to a
form of relationship in which men want to establish power in all circumstances. As
long as the man thinks the woman opposite him helpless and ignorant, he feels like

he is proving himself.

Kim Goodwin prepared the chart that is mentioned below to explain what

mansplaining is.

5.1.4 Glass Ceiling Effect

Obstacles that stop women from advancing to senior management levels are called
glass ceiling effects. In other words, the glass ceiling effect is arbitrary barriers to
women for restraining women for being on top management positions. It is used to
identify invisible barriers that hinder women's advancement. Glass ceiling is a
barrier that is between women and top management and causes to prevent women
from advancing regardless of their success and merit. Women can set themselves a
certain career goal in working life, but because the top job they aim for is “women”,
they are arbitrarily precluded.
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There are also micro problems related to women's employment as well as macro.
When we look at the level of organizations, it is seen that the progress of female

employees in the upper management levels is more limited.

To explain/defend this situation; reasons are suggested for women to stop or stop
their careers to raise children, to seek a balance between family life and professional

life, and for successful women to start their own business in order to be independent.

The concept of glass ceilings defines obstacles that cannot be overcome and prevent
women employees from advancing to the higher levels of the organization. These
barriers arise not only because women are likely to fail in these positions, but only

because they are women.

In short, the glass ceiling is an arbitrarily placed obstacle that stops women from
rising after a certain level. It is common and normal for women caught in the glass
ceiling barrier to experience great frustration. The enthusiasm of women who are
stuck in this obstacle generally disappears and women accept the impossibility of
being successful in this regard. As a result, they either quit work or give up their

efforts for career advances.

This concept, which was first used in the wall street journal report in 1986; explains
that a qualified person in the economy is kept in the lower ranks of the organization

due to gender or racial discrimination.

Alice eagerly and Linda Carli also explained the complexity of the situation in their
books titled “through the labyrinth: the truth about how women become leaders” by
using the word glass maze instead of the glass ceiling.

Glass ceiling syndrome, which is a subtle but harmful form of discrimination, is a
situation where you cannot reach the opportunities you see in spite of your
suitability and best efforts. Most importantly, this is not because you have failed,

lack of skills and experience or have not tried enough.
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Research shows that women are encouraged 18 percent less in business life than

their male colleagues.

The US Department of Labor's 1991 glass ceiling definition is "artificial barriers
based on attitudinal or organizational prejudices that prevent qualified individuals

from rising to positions at management level in their organizations."

In response to the growing concern about barriers that prevent the advancement of
women and minorities, the U.S. Department of Labor launched the Glass Ceiling
Commission in 1991. The commission found that qualified women and minorities
were not given the opportunity to compete or win for decision-making positions. It
has also found that the perceptions of both employees and employers often include

stereotypes that negatively affect women and minorities.

Barriers are often not written, meaning that women are more restricted to progress

with accepted norms and implicit biases rather than defined company policies.

The deficit for equality varies from country to country and in some cases stems
from cultural attitudes towards women joining the workforce. In 2005, women
accounted for almost half of the workforce. In Fortune 500 companies, while the
percentage of women's top positions was slightly higher, women with CEO

positions still earned less than men.

Glass ceilings are often the result of unconscious bias. Instinctively, ethnicity,
gender, age, sexuality, social class, religion, etc. we can cite situations. This is

largely unintentional behavior.
Women undertake more childcare and housework than men.

Paid mothers are also called “maternal punishment”. This means, on average,
women with children receive fewer wages, less likely to be promoted, less likely to

rise,
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and are more likely to be perceived as less competent, and less determined (both

work and family) than fathers, childless men, and women without children.

In some cases, however, glass ceilings have become a systematic problem. It is a
natural part of the corporate culture, but it has become a problem where many
organizations have turned into a blind perspective. Elsewhere, glass ceilings are

deliberate, seen as clear discrimination and a kind of “power play”.

In such cases, people at the "top™ may deny the existence of the glass ceiling,
because they probably did not experience this situation themselves or worry that
accepting it will threaten their position. In both cases, they will most likely want to

maintain the status quo.

Breaking the glass ceiling is complicated and requires movement in many areas.
The state, employers, academic institutions and women themselves are important

players in overcoming obstacles that hold women back.

Government policy and law can eliminate discriminatory practices and artificial
barriers. It can provide a better understanding of the best interventions to overcome
obstacles with the programs and projects they will do in this regard. In addition,
monitoring and enforcement of existing legislation against gender discrimination

should be realistic to remove barriers that keep women behind.

Leadership development approaches need to be designed to help women not only
develop their critical leadership skills but also to identify their strengths and develop
their strength, be comfortable in taking risks, increase their confidence and provide

tools and techniques to overcome existing barriers.

The World Economic Forum publishes the Global Gender Inequality Index every
year, assessing the situation of women and men worldwide. While calculating this
index, women's participation in the economy; Access to education, healthcare, and

participation in politics are taken into account. Turkey in the EU countries with 22
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percent of the women in this study, the lowest rate in the country where the work

location.

5.2 WOMEN’S EMPLOYMENT IN CREATIVE INDUSTRIES

Creative and cultural industries have many opportunities. On the other hand, these
sectors seem to open and diversity although there is gender inequality in them as

well, particularly the sectors that are related media and film sectors, music industry.

Regarding British Council report, women mainly work at cultural institutions rather
than men however men mostly prefer to work in architecture, IT, and marketing

sectors in a word they head for business-related sectors.

Besides, according to the same report people from the western world, are more open
to talking about gender inequality and the problems that faced although people from
east countries show a tendency not to speak about it loudly, they are still more

conservative about this issue.

According to researchers the problems that women face cause that women have a

lack of self-esteem and feel unconfident.

At the same time, women are represented mostly on cultural sectors with low
income. Besides, that women are apparent on cultural and creative industries rather

than the other sectors. Nevertheless, they struggle the same problems as the others.
These are;

- Sexual abuse
- unequal income
- unequal treatment

- glass ceiling effect
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- mansplaining

Although, some specific professions on creative and cultural industries have more

gender gaps than others.

When one makes a comparison between women and men does not consider things

such as capability, skills, creativity, etc.

According to researchers, people examine women as more talkative, open to
communication, and tent to work collectively. Also, women seem more capable of

doing multiple tasks at the same time.

Nevertheless, this point of view has the sexist side due to identifying women with
housework, and being seen as the organizers of the house constitutes this image.

This also is a cultural and historical code that is the date of the industrial revolution.

On the other hand, researches show that men mostly are seen as more individual
and as a leader. Moreover, society accepts a man as an authority most of the time.

These perceptions also do not change on the creative and cultural industries.

Men are more in leadership positions and decision mechanisms more than women
particularly on these professions; visual art, the music industry, architecture, design,

and the publishing sector.

At the same time, men take place at important cultural institutions and have a chance

to be in competitive areas.

Especially, in the field of architecture men are dominant in the field. The female
architects involved in the fieldwork when they were younger but this is also an

indication that they are withdrawing from the field when they are older.
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Creative and cultural industries are mostly based on network. Being able to do
business in creative and cultural industries is directly linked to self- promotion and
the relation that the one has. Since the competitive environment in both industries
is in a male-friendly characterized, men are advantageous position compared to

women.

Women find less place in creative and cultural industries than men as managers or
in higher positions. This is a situation that brings about gender-based payment
inequality. Another situation is that men and women in the same position do not

receive equal income.
The importance of creative hubs show itself at this point.

Creative hubs, as a principle, engage in gender equality as participation. Hubs are
places where creative people can express their ideas safely and freely, where they
come together and work. Gender representation is equal in most hubs where people
from different professions have the opportunity to work in the same environment.
It provides women with an equal network and self-development environment with
men. Many women left the private sector and started their profession in these
collaborative fields. However, this does not mean that women do not encounter any
problems in creative hubs. Nevertheless, equal representation and equal rights in
Creative Hubs make these co-working areas of work advantageous for many.
Thanks to the hubs, women can also make their voices heard in a competitive world

dominated by men.

In another respect, hubs are also areas where new ventures are created. Creative
hubs for women who normally lag behind men in areas such as start-up and
entrepreneurship also offer opportunities in these areas. There are women
entrepreneurs now in creative hubs and many incubation centers and women are

supported to be entrepreneurs.

With the adaptation to urbanization, women's participation in employment should

increase. Creative hubs are among the important outputs brought by urbanization.
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In cities such as Istanbul, where female employment is low, the presence of creative

hubs is important.

Despite all the advantages, women also experience gender-based discrimination in
the hub environment. While it is an advantage to consider gender equality in the
participation rate in the work environment, women face discrimination in other
topics. Hubs used by more educated groups have difficulties in touching and
covering every woman in the city. Class discrimination stands out at this point. On
the other hand, gender-oriented discriminations such as mansplaining are also cases
encountered in hubs.

This thesis will focus on why women choose to work in creative hubs and what they
experience. In particular, it will try to understand whether creative hubs add

anything differently to women's lives and how they differ from the private sector.

5.2.1 Women Employment in Turkey

The participation of women in the labor force in Turkey and the difficulties

experienced in the world of work than is encountered lights in the world.

Turkey as well as in other places, women are associated with a home, and

employment due to the participation of these ideas is more challenging.

Apart from that, it is more difficult for women to participate in employment because

of the inequalities encountered in education.

Different roles besides being a mother are added to women within the concept of
urbanization and depending on the social change process.

With the declaration of the Republic, women both gained the right to equal

education with men and started working in sectors other than agriculture.

Equality was accepted in professional life with the adoption of the Civil Code.
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Between 1950-80, the urbanization process started and with this process, women's

participation in employment increased.

Women, who showed themselves more actively in the business world after 1980,
should present their presence not only as a practitioner of a profession but also as

an entrepreneur (Narin vd. 2006:69).

Turkey had a change fastly in the areas political, economical and social life after
2000s.

RURAL URBAN

/\__/__

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013

Figure: Labor Force Participation Rate of Women in the Urban and Rural Areas

by Years, TUIK

Economic problems have been insufficient in reducing unemployment and the
female labor force has been the most affected by the expanding employment

problem.

Turkey Statistical Institute (TSI), announced in September 2019 unemployment

figures.
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Accordingly, the number of unemployed in the 15 and over age group in Turkey in
September 2019 increased by 817 thousand persons compared to the same period
last year, it has reached 4 million 566 thousand people. Unemployment rate realized
as 13.8 percent with an increase of 2.4 points (TUIK,2019).

In the same period; Non-agricultural unemployment rate was estimated as 16.4
percent with an increase of 2.9 points. While the unemployment rate in the young
population (15-24 years old) was 26.1 percent with an increase of 4.5 points, this
rate was 14.1 percent in the 15-64 age group with an increase of 2.4 points
(TUIK,2019).

MAN WOMAN

2014 2015 2016 2017 2014 2015 2016
1160 1199 1190 1205 179 182 212
6,30% 6,40% 6,20% 6,10% 2,30% 2,20% 2,50%
1347 1414 1507 1516 1035 1156 1279

EXECUTIVES

PROFESSIONALS

7,30% 7,60% 7,90% 7,70% 13,40% 14,30% 15,30%

1032 1083 1128 1211 360 391 403
TECHNICIANS

560% 5,80% 590% 6,20% 4,60% 4,80% 4,80%
CALL CENTER 999 1050 1100 1152 732 790 845
EMPLOYEES 5.4% 560% 5,80% 590% 950% 9,80% 10.1%
SERVICE 3367 3458 3524 3629 1385 1505 1606
EMPLOYEES 18,40% 18,60% 18,60% 18,60% 18,00% 18,80% 19,30%
AGRICULTURAL 2574 2557 2504 2568 1750 1679 1540
EMPLOYEES 14,10% 13,70% 13,20% 13,10% 22,70% 20,80% 18,50%
ARTS AND 3253 3227 3244 3378 437 417 444
CRAFTS 17,80% 17,30% 17,10% 17,30% 5,60% 5,10% 5,30%

2140 2170 2251 2382 273 267 268
OPERATOR

11,70% 11,60% 11,90% 12,20% 3,50% 3,10% 3,20%
DILUTEE 2370 2404 2444 2419 1538 1671 1715
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12,90% 12,90% 12,90% 12,40% 20,00% 20,70% 20,60%
Figure: Occupational Groups of Employed by Years and Gender, TUIK
Another report was announced by the OECD.

Organization for Economic Cooperation and Development (OECD), a report issued
by the member countries with the lowest female labor force participation rate in the

country has revealed that Turkey.

According to the report, 2017 figures when the underlying women's labor force
participation rate of 33.6 percent in Turkey. According to the OECD report,
women's participation rate in the labor force in Turkey in 1990 was recorded as
34.2 percent in Turkey (OECD,2018).

The figure is stated below show the comparison female and male employment

during years.

Female and Male

2005 2006 2007 2008 2009 2010 AN 2012 2013

Male Female == S{itun1

Source: Ministry of Family and Social Policies (2014)
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The remaining 8 million men in the labor force participation of women outside the
labor force correspond to the number of population in Turkey 20 million this case

the 'production loss' refers to the same time.

The overwhelming majority of women do not participate or participate in working
life; sociologically it will mean a huge loss of production in Turkey are women,
meaning blocked stand on its own feet.

One of the most important reasons why women's employment is less than half of
men's employment is gender inequality. Women are not preferred by employers in
recruitment. This is also due to the weakness of the economic position of women in

Turkey.

Even in occupations also to be predominant in Turkey, we do not see women in
executive positions. Studies examining the place of society in terms of women's
economic and political status show that the inequality between women and men is

very advanced (Mercanlioglu,2009:35).
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Executive Positions by

2014 2015

Male ® Female m Situn1

Figure: Executive Positions by Gender, TUIK

When a general comparison is made, although it seems that women's employment

has been increasing in recent years, it has been decreasing since 1950.
The fact that women have jobs will also reduce the problems they face in social life.

Regarding to last surveys, women are mostly employed in service sector after the
agriculture. According to TUIK data, while women are employed 28 percent of the
service sector, the rate of women in managerial positions is 17.3 percent (TUIK,
2019).

Glass ceiling effect in Turkey compared to other countries in the world are
experiencing more perceptibly. Women are not represented in middle and upper

management levels.
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Increasing the participation of women in the workforce, it offers an important
opportunity for the growth of Turkey's economy. To increase corporate
performance, women should be more involved in managerial positions because

women have a human-centered and participatory approach compared to men.

Women's employment in Turkey is based on agriculture, but this situation is
different in urban areas. With the migration to cities, women's employment has

shifted to the service sector in metropolitans.

According to the surveys employment rate of women in cultural and creative

industries is %5, 3.

There are similar reasons for women not being employed in creative sectors. These
reasons are the discrimination between women and men, wage inequality,

inequality in education, patriarchal thinking and identifying women with home.

In creative sectors, as in other sectors, women have less representation in executive

positions than men.

Likewise, women receive less salaries than men, and women in the creative sectors

are exposed to the distinction of male work.

Women can find place in the visible side of the professions. As an example, today
in Turkey there is only one woman cinematographer. While there is female
dominance in front of the camera in the film industry, there is male dominance
behind the camera. The same situation is valid for the music industry as well, the

most of the producers are men in the industry.

As the public and private sector is dominated by men, women have begun to focus

on co-working spaces.

High level of education is very important in increasing employment. Nowadays

women have completed higher education in Turkey can not be employed. Creative
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Hubs and coworking spaces are mainly used by professionals who have completed

a certain education.

However, creative hubs are areas where gender equality is considered. Turkey, as a
country that only recently started to give importance to gender equality is far behind

other countries.

Creative Hubs have a positive effect on women's employment with their women-
friendly approaches and entrepreneurship programs that support women. In creative
sectors dominated by men, women make room for themselves through Creative
Hubs.

5.2.2 Women’s Employment in Istanbul

Turkey has an economy based on agriculture and employment but shows weight in

major cities in the employment services industry.

The economy of cities, such as Istanbul, is not based on agriculture. Different
working areas have been created with urbanization and employment is provided in
these areas. In Istanbul, Turkey should be the participation of women's employment

in general as being low due to the barriers they face.

As these problems have in Turkey, wage inequality is that the sector has been

dominated by men, are gender-oriented issues such as patriarchy.

According to ILO report in almost half of the 2961 occupational groups identified
in Istanbul, only men are employed (1LO,2019).

As of 2018, female employment in the service sector is 35.71% (TUIK,2018).

One of the reasons for this is undoubted because employers hire men instead of

women.
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Regarding TEPAV, Istanbul ranks first in the gender equality index. It is also the
province where gender equality is the most achieved among the professions
(Demirdirek and Sener, 2014).

Istanbul is an important city for the creative and cultural industries. Also is the
engine of Turkey's position in terms of these sectors.

Istanbul is a global world city due to its cultural heritage and historical richness and

its openness to innovation.

The high population of women and young people in Istanbul provides an advantage
in terms of creative and cultural industries. Many women and young are also

employed in these sectors.

Istanbul; It is a city with a focus on fields such as architecture, game design, design,
software, and industrial design. Especially, being open to innovation and being the
center of digitalization makes Istanbul a center where design, culture, and

technology meet.

Creative industries are very important for urban economies with their dynamic
structure and positive impact in the field of exports. Since creative industries are
based on producing creative products, the employment area is very wide and has a
special meaning in terms of the urban economy. On the other hand, they are safe to
carry the local identities of the cities to the future.

From a broad perspective, creative industries are linked to almost every industry.
Although there are many different reasons for this, the main reason is due to the
harmony of creative industries with technology. At this point, the presence of the

sector in the local context is directly related to the developed local policies.

Furthermore, creative sectors are the professions that embrace a kind of future with
their structure that is compatible with interdisciplinary work as well as their open

structure to innovation.
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Creative sectors in Istanbul have created their own community. Incubation centers,
techno parks, co-working spacers and creative hubs make up the sum of the areas
working in the creative sectors. Apart from the co-working areas, creative industries

have a sectoral structure dominated by men.

The face of Istanbul facing the global world has enabled the city to meet creative
hubs before other provinces. With the support of local governments in some of its
districts, the number of creative hubs in cities has increased considerably. Although
for different purposes, there are hubs in Istanbul where civil society and the private
sector can work together, including the public. It is important that they provide
sustainable solutions for hubs. At this point, although the hubs in Istanbul are not

very successful, they are an important point in terms of partnerships and business.

Gender equality is observed in all of the creative hubs in Istanbul. The problems of
representation and other problems faced by women in the private and public sectors

lead them to coworking spacers and creative hubs.

Creative hubs in Istanbul may have different goals and organizational goals, but

their common feature is to develop their capacities socially and institutionally.

Women being pressured by men in the business world is a situation that prevents
them from developing their own communication. Creative hubs offer women the
same level of network development as men with the interdisciplinary work
environment and various professional activities they organize. Besides, Hubs
provide to women work in a community collectively. At the same time, many hubs
in Istanbul have programs that support women's entrepreneurship. This provides an

opportunity for women to enter the entrepreneurship world and create their startups.

According to the researches, women working in Creative Hubs, specializing in one
of the branches of creative sectors, are very satisfied with their work environments

and have high motivation.
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This MA dissertation will try to analyze that analyze the gender-oriented problems
they face in these collaboration areas besides, With what motivation women

working in creative hubs start or continue their work in these environments.

5. WOMEN PARTICIPATION ON CREATIVE HUBS

5.1 Research Background

The MA dissertation seeks to analyze women’s participation in Creative hubs and
the problems that they are faced in cultural and creative industries rather than the
other sectors and offices. The aim of this thesis decided to find a response the
question of whether they prefer gender-based discrimination faced by the public or
private sector among the reasons why women who specialize in creative sectors
tend to work in common work areas, or whether they are exposed to the same
discrimination in these areas. In order to explain why women make this choice, a
qualitative method was chosen and in-depth interviews were made with women
using creative hubs. However, due to the epidemic, interviews were conducted

through online platforms.

The dissertation’s goal is to analyse the hypothesis that ¢’ are the creative hubs/co-
working spaces women-friendly or are women face similar challanges in there like

public and private sector?’’

The hypothesis question was based on the effects of Creative Hubs, which is the
most important output of the modern world and creative economies, on the basis of
the problems experienced by women in business life, on the basis of these problems
and the effects on women's employment. The issues that women face in the business
world and women's employment are combined through the origin of Creative Hubs,

creative economies, and the future of creative economies.

Philosophers like Virginia Woolf and Simone de Beauvoir wrote about women’s
situation in social life. Although they did not mention it explicitly, they also

emphasized a lot about the importance of women's position in economic life.
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Virginia Woolf emphasizes that the main solution point for women's freedom in “A
Room of One’s Own” is through economic freedom. According to Woolf, the
woman who existed in the economic life begins to express itself again. Simone de
Beauvoir argued that women would get rid of what was imposed on them and come
a position. The history of the man has never called her a philosopher. Since the word
“thinker” belongs to man, he was not included in any narrative in this way.
Moreover, in every biography it was not described independently of Sartre as if it

were nothing without it. Once Beauvoir stated on her famous book “’Second Sex’

that

> Mankind is masculine and defines men according to men, not for him;
women are not regarded as an autonomous entity... Men are defined and
differentiated by reference to men, not women. The woman is coincidental, it is
non-essential versus essential. The male is the subject, the absolute, the female is

the second sex.”’

Woolf and Beauvoir have developed ideas that women are living in economic life
from the time they lived. For this reason, there are this two philosophers in the thesis

study.

The thoughts of the authors Lily Rottman, Rebecca Solnit and Marilyn Loden, who
developed the concepts of "mansplaining™ and "glass ceiling effect" on gender-

oriented problems in the media sector, were also included.

Women cannot be considered independent from economic life. Therefore, creative

sectors cannot be considered independent from women under the new economy.

Creative Hubs is one of the discussion points of the last period. However, it is often
discussed with its organizational and managerial sides. However, besides the
administrative side, it is an important issue why people are turning to co-working

areas and why women especially choose them.
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The thesis study simply focuses on the causes of women using creative hubs. The

hypothesis will center women from communities using creative hubs.

The focal point of this study is the creative hubs, is stated Istanbul. Thus, both the
density of the employed population and the high number of common working areas

in Istanbul were effective in determining the working area as Istanbul.

Istanbul Creative Hub map prepared in 2016 is presented in the study. In-dept
interviews were made with female users from hubs on this map. While creative

sectors continue to evolve in Istanbul, women's problems remain the same.

Most of the women interviewed have members from different age groups and
demographies with different professions. Many of them turned to creative sectors

with different motivations.

However, by selecting the in-depth interview route, qualitative method was adopted
and interviewing people with different backgrounds from different disciplines
provided observation. The fact that the interviewees were women came from

different motivations, but it led them to experience similar events.

5.2 Results

In this part of the study, related interviews will be demonstrated. Each response will
be criticized in connection to academic literature. The purpose of these questions to
find and understand experiments of women who have a membership in creative
hubs. Also, this dissertation will show the challenges that women face in creative

hubs in accordance with in-depth interviews.

Firstly, the interviewees are introduced briefly that one may to have an opinion for

their backgrounds.

This thesis study focuses on women’s experiements in Creative Hubs therefore all

interviewees are female. Although, they come from different backgrounds. The
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main common thing about all of them is a membership in a Creative Hub, and they

all professionas in creative industries.

Besides, all interviewees are based in Istanbul due to the focal point of the

dissertation limited to Istanbul.

22 participants have a university degree and some of them also have a Master of

arts degree as well hence they have a higly educated profile.

The occupational groups of the participants are as follows; 2 of them from the media
sector, 5 of them advertisement, the 2 are interior designer, one of them architect,
another 2 from the film industry, the 3 are from music industry, the 2 are software
developer, 2 of them are video-animation designer, 1 is scriptwriter and lastly 2 of
them industrial designer. They are named S1, S2, respectively. One person working

in the media sector is named S1 and the other is named S2.

All participants have private sector experiment. Some of them still continue to work

in private sectors such as S4 and S11.

The common point of the participants is that their career plans did not go as they
intended and they started to become alienated from their work while they were

working at offices.

Apart from this, the fact that women can no longer nurture their creativity due to
individualization in the private sector, getting away from participatory work, and

accompanying loneliness removes women from the office environment.

S10, one of the participants, stated that she left the private sector for reasons such
as bringing men to the positions of men in the office environment and accepting

authority as the working environment of men.

Another participant, S16, said that he quit working in the private sector, as the

person who knows the job in the office environment is considered male and
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women are not considered to be sufficiently dominant in the areas where they have

specialized.

S22, on the other hand, left the office because of the advantageous position of men
in the workplace and the lack of professional competence as a woman and the

preference of men under the conditions of promotion.

Unlike other participants, the S8 has left the job as a result of expectations that it

will take responsibility for mistakes made after workplace problems.

In addition, S1 and S2, who worked in the media industry, left their jobs because of
the distinction of male and female work in the media industry. S1 stated that she

was in the position of ornaments in the showcase of women where she worked.

S9, on the other hand, was able to find a job as an interior designer only in a furniture
store. Only where she worked was she able to work in welcoming customers and
selling products. Male employees with similar skills were working in the furniture
production department. She left where she worked because she did not want to be

a sales specialist.

Starting to work in creative hubs, being with a community has changed a lot in the

lives of interviewed women.

First of all, they broke off from the office environment based on individuality and
started to work in hubs where collective production was done collectively and

creativity was supported and people could produce something together.

In this way, they have reached an environment that is both participant, pluralist and

nurturing their creativity.

While working at a good advertising company, one of the participants left his job

and started working in a creative hub environment due to the reasons he was
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exposed to where he was exposed, and because he was unable to receive equal pay

with his male colleagues.

She founded his own venture after a program that supported women's
entrepreneurship in the creative hub. She continues to run his agency through the
hub. In this way, it has a working area by paying less than the rent it will pay outside.
In this way, she states that she both relieves more economically and develops
different perspectives by working with other people in the same environment and
this enriches her business. However, there are some difficulties that she faced after
establishing her own agency. These problems are either disagreed with having a job
as a woman in meetings, or acting as an agency owner when she goes out to the
meeting. If there is a male employee next to the meeting, acting as the owner of the
agency is also considered to be the addressee of the male employee, not herself as

awoman.

S18, on the other hand, is a woman who leaves the academy world and creates her
own initiative. S18, who left the academy and made an attempt on game design,
decided to leave the academy because she was accused of giving emotional
reactions to the woman in the decision making mechanism of the academy. Even
though they complain that she is still not adequately dominant in her business, she
thinks that this anayness may be gradually overcome due to the equal gender ratio

in the hub environment.

S17 is a woman who has taken a very good education abroad and has the
opportunity to work in private companies. The reason for leaving the private sector
is that it is not included in the decision mechanism where it works and does not
receive equal wages with men. After she started working in a creative hub
environment, she took an existing initiative and reached herself managerial
position. She likes to reveal something most in cooperation with civil society. The
biggest source of motivation is that women can come to executive positions
according to their abilities. Thinks that gender discrimination is more in decision

making mechanisms.

-73-



Participants S5, S17 and S18 have their own initiatives within the creative hubs.
They say that in these initiatives, they observe gender equality and gender
distribution in their own initiatives as well as in their work environments. At the
same time, they care about women in managerial positions in their initiatives and

express that they are trying to apply equal treatment.

The S11, who works in the movie industry on the issue of whether women are
supported in the creative sectors, comments on whether they are supported. While
the S11 always wanted to be a cameraman, you are a woman since the university
years and faced with the discourse that muscle strength is not enough to carry the
equipment. Especially in the film industry, S11 mentioned that there is a lot of
discrimination between women and men, and that women feel that they have to be
masculine and behave like men in order to be able to pass the word on the sets and

be recognized as an authority.

The film industry veteran S12, who has another set background, points out that there
is only one cinematographer in the film industry. Women had more domestic and
behind-the-camera jobs, and they were given jobs in positions related to housework,
and they could only find themselves in these areas, and in front of the camera, men
and women could not receive equal pay despite working the same hour.

The gender distribution ratio is observed in all creative hubs that the participants
are members of. 22 participating women stated that they work more comfortably in
creative hubs compared to the private sector. They stated that they did not encounter
situations that interfere with career plans such as glass ceiling effect. However, they
added that they also experienced gender-related discrimination in creative hubs. For
example, S14, who previously worked in the music industry and now continues his
business through the creative hub, stated that when a business agreement is made,

if there is a male competitor for that job, the male one is selected.
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The S20, on the other hand, stated that she faced mansplaining from time to time

while brainstorming in the common area.

The participant women stated that men are more advantageous in the pandemic

conditions we are in.

The fact that creative sectors are composed of areas dominated by men also offers
men an advantage in terms of network. Aside from the equal distribution of gender
in creative hubs, creative sector workers who are now forced to work from home

do business through their existing relationships.

Participants S3 and S7 stated that men are more advantageous at this point because
men are seen as the authority in the sector and they are ahead of women at this

point.

Despite everything, creative hubs are the areas where users can freely express their

ideas and collaborate.

Although women continue to experience gender-based discrimination, it can be

considered as a starting point in overcoming some situations.

CONCLUSION

In line with the results obtained from the interviews, women are exposed to gender-
oriented discrimination differently from the public and private sectors in creative
hubs.

Creative sectors are actually occupations that are intertwined with the private sector.

So, how did we define this distinction in this thesis study?
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First, it should be noted that, the creative industries have very severe conditions in
Turkey. However, these sectors have the ability to create their own alternatives

unlike other fields in the private sector.

While a white-collar employee does not have many alternatives other than plazas
as working environment, alternatives such as creative hubs, clusters and incubation
centers have emerged in creative sectors today. The main distinction is made at this

point.

While Creative Hubs offer many advantages, it also has some disadvantages. The
most important of these disadvantages is that these collaboration spaces cannot
reach every class. While people with a certain income level can subscribe to these
venues, most of the time local people and people with low income cannot access

these areas.

Women are the biggest share of this class distinction because women should be

employed in the service sector at low wages.
The basis of gender inequality faced at workplaces is based on neoliberal policies.

Women, who started to take part in the service sector with urbanization, were placed

in an insecure and unequal position as a result of the developed policies.

Although gender equality is observed in its members numerically, it disadvantages
women in creative hubs due to the fact that women do not receive equal pay with

men in the business world.

However, creative hubs are more advantageous and equal working environments

for women where women have the opportunity to create their own initiatives.

In addition, as seen in other sectors, it was observed that women had to act as men

in creative sectors in order to be able to speak and be perceived as authority.
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Nevertheless, Creative Hubs, which cares about gender equality in their
membership and working environment, is an important start to improve gender-

based discrimination that women face in business life.

Source: Friedrich Ebert Stiftung created by Natalia Figge

According to PEC analysis there are still a great imbalance between female and

male employees in creative and cultural sectors.

Although, in last decades women transparency is decreasing thanks to the new

understanding and creative co-working spaces which means creative hubs.

Regarding to Cath Sleeman who is researcher at the “’Creative Industries Policy
and Evidence Center’’, states that there are positive change in representation of
women in creative and cultural industries and this also affects the difference in the

mind of men and the revere change of patriarchal dominance in the business world.

It is important that increase female represantation in creative sectors. Nevertheless,

the main reason for discrimaination in these sectors is that women
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receive low wages than men or do not come to the same position as men despite the

increase in the representation rate.

Women employed in the creative industries

30 @i i i e S b e 370

Source: NESTA, measuring gender imbalance report

There is another inequality between genders is caused due to COVID-19 pandemic.
According to recent researches and observation on this study, creative sectors are
dominated by men and this causes that almost all network on this sector also are
ruled by men. During the pandemc conditions people start to work through online
platforms. The corona pandemic eliminated the social interaction that is described
by Pratt, which coped with creative hubs and the ability of people to work together
in terms of physical environments. It led women to do less in the sector dominated
by men both as a communication network and as a production process. As a result,
women were more affected by the economic problems caused by the pandemic in

creative sectors.

In accordance with responses and academic surveys in this area show that executive

or senior manager positions are mainly held by male in creative and
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cultural industries as well due to women are lack of self-esteem and ability to do

work due to patriarchal structure in work environment and glass ceiling effect.

Since creativity and talent are classified by gender in the creative and cultural
industries, awareness of gender equality is low, although it may seem the opposite.

Creativity is an important tool for attracting attention to gender-oriented
discrimination in economic life and on a sectoral basis. Cultural and creative
sectors, where creativity is directly related, are the right address to draw attention

and produce against this discrimination.

The = Me Too " movement, which shows how widespread the sexual assault and
harassment actually is in the workplaces spreading from social media in 2017, made

a lot of noise in the creative and cultural industries and thanks to these industries.

Source: Google

Creative and cultural industries have more impact on the public than other sectors.
Although the sector is dominated by men, it is a strong determinant in influencing

perceptions and shaping discourse.
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According to Crompton there are three main reasons why women are exposed to

discrimination in their workplaces (Crompton 2006, pg.65). These are;

- women need broader care and employment;
- women isolate themselves from discrimination and withdraw from
business life

- qualifications required by traditional workplaces

At this point, creative hubs have a special importance as a new generation working

environment.

Creative workspaces, in which women and men are represented numerically
equally, today subsidize the problems women face in traditional business offices in

the business world.

The presence of working environments such as creative hubs in a sector dominated
by men and supporting women's entrepreneurship will break male dominance in the

sector and lead the way in improving the patriarchal approach.

The fact that women are exposed to gender-based discrimination in creative hubs is
due to the changing cultural codes and capitalism after the industrial revolution. The
struggle of women with this discrimination will be with the increase of women in

the workforce and the visibility of women in the work environment.

Creative hubs will overcome gender-oriented discrimination that occurs within
themselves, both with workshops they organize and with equal participation and

supporting women's entrepreneurship.

Simone de Beauvoir wrote the second sex on the challenges women face in social
life and described the second sex. From this definition, we see in terms of women
working in creative sectors that women experience this problem in a striking

economic life.
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As a result of 22 interviews, women said problems such as not being faced with
equal treatment in their workplaces or offices as a reason for leaving the private
sector, not being paid equal or not included in decision-making mechanisms even

though they worked overtime.

In addition, as YEKON report and TUIK data show, Istanbul, which is in the
locomative position for creative industries, also has the same meaning in creative

hubs and creative workspaces.

According to the Women's Power in Culture report prepared by the British Council,
half of the workforce in the cultural sector consists of women. According to the data
and reports specified in the theory section, creative sectors are very important in
terms of national economies and sectors where original productions that will
increase competition among countries can be provided. In this regard, it is necessary
to analyze the goals and problems of women in these sectors and to find solutions
accordingly.

According to the World Economic Forum's Gender Gap report compiled by Turkey,
in professional and technical tasks with the participation of women in the labor

ranks 131 in terms of representation.

In terms of sectoral conditions in Turkey means that it is difficult to provide what

the motivation of these women?
There are actually different answers to this question for each of them.

Despite the discrimination that women experience, one of the most important
reasons for these sectors to continue to work is that they are doing their dream jobs

and they can continue to improve themselves by using their creativity.

One of the main reasons for their orientation towards Creative Hubs is to show
themselves in land mechanisms and to overcome gender-oriented discrimination
they face in the public and private sectors. In this regard, they find the numerical

gender equality they observe in the membership of the hubs and this creates a
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confidence that they can overcome the gender-oriented problems they encounter in
the hubs.

According to TUIK data, the employment rate of women in senior positions in 2017
was 17.3 percent. One of the main problems of the interviewed women is not being
able to become a manager. S5, S17 and S18 are women who have started their own
ventures. S5 is an advertiser who left his agency and established his own venture in
the creative hub, where he worked when he realized that his opinion was not
significant in the decision mechanisms. As a woman, she laid the foundations of her
initiative to show that her talents are important, not gender, and today there are 60
percent female employees in this formation. One of the things that motivates her
the most is actually a bit of an archival approach. When she went to the meeting
elsewhere, if she had a male employee with her, she stated that the people she held
the meeting first accepted him as an interlocutor, and when she said that she had the

initiative, his changing attitude was her motivation to continue.

S18, on the other hand, is a game designer who has his own initiative at a different
point from his working life. His main motivation is that he can produce in the field
he wants, and he is not accused of being emotional in any decision making process.
While | had the feeling of constantly having to prove itself before my attempt, |
now accepted myself as | am, and maybe maybe | am emotional from time to time,
but it has the notion that it will not prevent me from taking part in decision-making

mechanisms.

Among the other biggest problems of women are not being treated equally and not

getting equal pay.

S11 has always wanted to be a cameraman, but in the sets he has worked on since
college years, he has always come across discourses about why he cannot be a
cameraman as a woman. Saying that women are always expected to act like men in
the sets, S11 explains her motivation as a woman, by not entering the way they want

me to enter, explains that they will have to accept this at some point.
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S20, on the other hand, has left the place where she worked and started her hub
adventure because he had the same working hours and could not get the same salary.
She states that it is a huge luxury, but also a huge need, for people to set their own

working hours.

The problems that women experience in creative sectors as well as in creative work

areas are similar.

However, women interviewed at this point see creative hubs as a platform where

they can overcome gender-based discrimination.

They see it as an application that can be developed and supported against

discrimination they encounter in workplaces.

Another disadvantage is that Creative Hubs cannot touch all segments of the society
and are used only by people with a certain education.

According to the conclusion reached with the women interviewed at the point where
the thesis study wants to arrive, yes Creative Hubs is an alternative for women

working in these sectors, but it is not a definite solution yet.

The situation on women position economic life is much more worse in Turkey than
the world. It is an indicator that shows there are more steps to be taken. The
advantage of creative sectors in this position is that many women are doing their
dream jobs and have the motivation to continue in these areas. In addition, the

presence of creative hubs is a starting position that reinforces these motivations.
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APPENDIX-1, SURVEY QUESTIONS

N o o~ w Db Pe

©o

10.

11.
12.

Mesleginiz nedir?

Hi¢ kamu veya 6zel sektorde ¢alistiniz m1?

Ofisinizden ayrilmay1 neden tercih ettiniz?

Yaratici ¢alisma mekanlariyla ¢alisma hayatinizda neler degisti?

Kendi girisiminiz i¢in Creative Hub'da m1 ¢alisiyorsunuz?

Isletmenizde baska kadinlar sizinle ¢alistyor mu?

Kadin girisimciligi ve kadinlarin yaratict sektorlere katilimi hakkinda ne
diisiiniiyorsunuz?

Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Yaratic1 sektorlerde kadinlarin yeterince desteklenmedigini diisiliniiyor
musunuz?

Ortak ¢alisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismu igin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erigiminiz nedir?

Kendi girisiminiz degilseniz, bir proje lizerinde mi ¢alisiyorsunuz?

Uzerinde ¢alistigmiz projede baska kadinlar var mi?
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13.

14.
15.

16.

17.
18.
19.
20.

Projede ¢alisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Yaratic1 merkezlerdeki ¢alisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diisiiniiyor musunuz?

Creative Hub caligma ortaminizdaki diger ¢alisma alanlaria (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin gz 6niinde bulunduruldugunu diisiiniiyor musunuz?
Creative Hub'da ¢alismak isinize olumlu bir katkida bulundu mu?

Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?
Pandemi isinizi veya projenizi nasil etkiledi?

Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiiniiyor

musunuz?

APPENDIX-2, Survey Answers

S1’s answers

Mesleginiz nedir?

Gazeteciyim.

Hi¢ kamu veya 6zel sektorde ¢alistiniz m1?

Evet, daha dnce biiylik bir medya sirketinde c¢alistyordum.

Ofisinizden ayrilmayi tercih ettiniz?

Ozel haberler yapmak istiyordum ancak fark ettim ki yoneticilerimin
gonderdigi haberler disinda baska haber yapamiyordum ve sundugum
fikirler kabul edilmiyordu. Giderek artan motivasyonsuzugum ve yaptigim
isin siradan hale gelmesi sebebiyle ayrilma karar1 aldim.

Yaratici ¢alisma mekanlariyla ¢alisma hayatinizda neler degisti?

Bir ofise bagli olmadan ¢alismaya basladim. Yapmak istedigim haberleri
yapabilmeye basladim. En 6nemlisi yalniz olmadigimi gérdiim.

Kendi girisiminiz i¢in Creative Hub'da m1 ¢alistyorsunuz?

hayir.
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10.

11.

12.

13.

14.

15.

Isletmenizde baska kadinlar sizinle ¢alistyor mu?

Kadin girisimciligi ve kadinlarin yaratic sektorlere katilimi hakkinda ne
diisiiniiyorsunuz?

Bu soruyu sadece kendi iiyesi oldugum creative hub iizerinden
cevaplandirabilirim. Uye olurken zaten cinsiyet esitligi ilk onem verdikleri
konu oluyor. Ancak sektorel bazda tabi ki yeterli degil. Erkek egemenligi
s6z konusu.

Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Hayir, bulmuyorum.

Yaratici sektorlerde kadinlarin yeterince desteklenmedigini diisiiniiyor
musunuz?

Kadinlarin hem desteklenmedigini hem de kadinlara bir alan agilmadigini
diistiniiyorum. Siirekli olarak engellerle bogusma hali var. Belirli bir kaliba
itilme durumu stz konusu.

Ortak calisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismi igin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erisiminiz nedir?

Kendi girisiminiz degilseniz, bir proje iizerinde mi ¢alistyorsunuz?

Kendi arastirmak istedigim konular tizerinde ¢alistyorum diyebilirim.
Uzerinde ¢alistigmiz projede baska kadinlar var mi?

Projede ¢alisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Sayisal olarak gayet olumlu ancak sayisal anlamda esitlik yeterli mi hayir
degil.

Yaraticit merkezlerdeki calisma ortaminizin diger alanlardan (kamu, 6zel

sektor) daha esit ve 6zgiir oldugunu diisiiniiyor musunuz?
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Evet, daha 6zgdr.

16. Creative Hub ¢alisma ortaminizdaki diger ¢aligma alanlaria (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin géz 6niinde bulunduruldugunu diisiinliyor musunuz?
Agikgasi diisiinmiiyorum. Bu ¢alisma alanlarinda da mansplaining ya da
gaslighting gibi durumlar ne yazik ki devam etmekte.

17. Creative Hub'da ¢alismak isinize olumlu bir katkida bulundu mu?

Evet, bulundu.

18. Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?
Bakis acimi kesinlikle genisletiyor.

19. Pandemii isinizi veya projenizi nasil etkiledi?

Olumsuz, ciddi anlamda.

20. Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiiniiyor
musunuz?

Soyle evet diisiiniiyorum. Clinkii sektorde bu donemle birlikte erkekler

islerini almaya devam ediyor ancak kadin olarak is yapmam daha zorlasti.
S2’s answers

1. Mesleginiz nedir?
Gazeteciyim.

2. Hig kamu veya 6zel sektorde calistiniz mi1?
Evet, 6zel bir medya kurulusunda caligtim.

3. Ofisinizden ayrilmay1 tercih ettiniz?
Yapilan islerin kadin isi erkek isi olarak ayriliyor olmasi ve kadinlarin her
151 yapmaya yeterli goriilmemesi sonucu ayrilmaya karar verdim.

4. Yaratici caligma mekanlariyla ¢alisma hayatinizda neler degisti?
Isimi istedigim sekilde yapabilmeye basladim.

5. Kendi girisiminiz i¢in Creative Hub'da m1 calisiyorsunuz?
Kendim igin ¢alistyorum.

6. Isletmenizde baska kadinlar sizinle ¢alistyor mu?
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10.

11.

12.

13.

14.

15.

16.

Kadin girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne
diistiniiyorsunuz?

Kadin girisimciligi hakkinda konusmam dogru olmaz ancak yaratici
sektorlerde kadinlar erkek egemen anlayisin ya da patriyarkanin diyebiliriz
kendisine ¢izdigi alan diginda katilimi ¢ok zor buluyor.

Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Fikrim yok.

Yaratici sektorlerde kadinlarin yeterince desteklenmedigini diisiiniiyor
musunuz?

Sadece yaratici sektorlerde degil, kadinlarin ekonomide genel olarak
desteklenmedigini diistintiyorum.

Ortak calisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismu icin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erigiminiz nedir?

Kendi girisiminiz degilseniz, bir proje lizerinde mi ¢alistyorsunuz?
Uzerinde calistigmiz projede baska kadinlar var mi?

Projede ¢alisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Soyle ki sayisal oranda olumlu buluyorum ama sayisal esitlik yeterli degil.
Zihinlerin degismesi i¢in 6nemli.

Yaratic1 merkezlerdeki ¢alisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diigiiniiyor musunuz?

Evet, diisiiniiyorum.

Creative Hub calisma ortaminizdaki diger ¢alisma alanlarma (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda

cinsiyet esitliginin gz 6niinde bulunduruldugunu diisiiniiyor musunuz?
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Hayir, diistinmiiyorum. Evet kamu ya da 6zel sektore gore daha esit bir
ortam olsa da goriis bildirdiginizde yasadiginiz sorunlar ne yazik ki ayni.
17. Creative Hub'da c¢alismak isinize olumlu bir katkida bulundu mu?
Evet, bulundu.
18. Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?
Zenginlik olarak goriiyorum. Farkli hikayeler 6greniyorum.
19. Pandemii isinizi veya projenizi nasil etkiledi?
Olumsuz etkiledi herkes gibi.
20. Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiiniiyor
musunuz?

Hayir, diisiinmiiyorum.
S3’s answers

1. Mesleginiz nedir?
Reklamciyim.

2. Hig kamu veya 6zel sektorde galistiniz mi1?
Evet, 6zel bir ajansta ¢alistim.

3. Ofisinizden ayrilmayi tercih ettiniz?
Karar alma mekanizmalarinda etkin olamadigimi ve olamayacagimi fark
ettigim an istifam1 verdim.

4. Yaratici caligma mekanlariyla ¢alisma hayatinizda neler degisti?
Kendi istedigim insanlarla ¢alismaya basladim. Bu aslinda baktiginizda
giiniimiiz sartlrinda bir liiks. Uye oldugum hub’da tanistigim insanlarla ve
daha onceden tanidigim kisilerle bir ajans kurdum. Daha 6nce katlanmak
zorunda kaldigim erkeksi davraniglara artik katlanmak zorunda degilim.

5. Kendi girisiminiz i¢in Creative Hub'da m1 ¢alisiyorsunuz?
Evet.

6. Isletmenizde baska kadinlar sizinle ¢alistyor mu?
Tabi ¢alistyor. Yonetici pozisyonundaki bir¢cok arkadasim da kadin.

7. Kadin girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne

diisiiniiyorsunuz?
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10.

11.

12.

13.

14.

15.

16.

Cok yetersiz buluyorum. Kadinlarin hem karar mekanizmalarinda yer
alamamasi hem de sirf kadin oldugu i¢in muhattap kabul edilmemesi
girisimcilik alaminda cesaretlerinin kirilmasina neden oluyor.

Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Hayir, bulmuyorum.

Yaratici sektorlerde kadinlarin yeterince desteklenmedigini diisiiniiyor
musunuz?

Kesinlikle diistinliyorum. Kadinlar i¢in uygun goriilen mesekler diginda bir
is yapmaya kalktiginda kadinlar bir siirii engelle karsilasiyorlar.

Ortak ¢alisma alanlar1 genellikle toplanti ve ¢alisma i¢in uygun alanlardir.
Uretim kismu igin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erisiminiz nedir?

Atolye erisimine ihtiyacim yok.

Kendi girisiminiz degilseniz, bir proje tizerinde mi ¢alistyorsunuz?
Uzerinde ¢alistiginiz projede baska kadinlar var m1?

Projede calisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Sayisal olarak yeterli ancak genel anlamda yetersiz. Her yerde ne yazik ki
kendisini otorite goren erkeklerle bir aradayiz.

Yaratict merkezlerdeki ¢alisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diisiiniiyor musunuz?

Kismen.

Creative Hub ¢aligma ortaminizdaki diger ¢alisma alanlarina (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin géz 6niinde bulunduruldugunu diisiiniiyor musunuz?
Hayi1r diisiinmiiyorum. Akil vermek isteyen, isi daha iyi bildigini diisiinen

her yerde var.
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17. Creative Hub'da c¢alismak isinize olumlu bir katkida bulundu mu?
Evet, kesinlikle bulundu.

18. Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?
Beslenmemi sagliyor.

19. Pandemi isinizi veya projenizi nasil etkiledi?
Ne yazik ki olumsuz olarak etkiledi.

20. Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiiniiyor
musunuz?
Agikgast evet diigiiniiorum ¢iinkii sektor erkek agirlikli ne yazik ki ve bir
kadin, erkegin sahip oldugu iletisim agina sahip olmasi bu baglamda ¢ok
zor. Pandemiyle birlikte mecbur evlerden calismaya basladik ve sahip

olunan network daha fazla dnem kazanda.

S4’s answers

1. Mesleginiz nedir?
Reklamciyim.
2. Hig kamu veya 6zel sektorde calistiniz mi1?
Evet.
3. Ofisinizden ayrilmayi tercih ettiniz?
Kendi fikirlerimi 6zglrce dile getiremiyordum. Giderek kendimden
uzaklasmaya basladigimi fark ettim ve bu sonunda ayrilma karar1 almama
yol acti.
4. Yaratici galisma mekanlariyla ¢calisma hayatinizda neler degisti?
Kendimi daha iyi hissetmem disinda bir farklilik yaratmadi.
5. Kendi girisiminiz i¢in Creative Hub'da m1 ¢alisiyorsunuz?
Hayar.
6. Isletmenizde baska kadinlar sizinle galistyor mu?
7. Kadin girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne

diisiiniiyorsunuz?
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10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

Hig bu konu lizerine diistinmedim.

Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?

Hic ilgilenmedim.

Yaratic1 sektorlerde kadinlarin yeterince desteklenmedigini diisiiniiyor
musunuz?

Hic ilgilenmedimg¢

Ortak calisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismu igin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erisiminiz nedir?

Kendi girisiminiz degilseniz, bir proje iizerinde mi ¢alistyorsunuz?

Evet.

Uzerinde ¢alistiginiz projede baska kadinlar var m1?

Evet, var.

Projede calisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Herkes herkesle iltisim kuruyor. Bir ayrimcilik gézlemlemedim.

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Bir olumsuzluk gérmedim.

Yaraticit merkezlerdeki calisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diisliniiyor musunuz?

Fikirlerimi istedigim gibi dile getiriyorum. Bu agidan evet daha 6zgiir.
Creative Hub ¢alisma ortaminizdaki diger ¢aligma alanlaria (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin géz 6niinde bulunduruldugunu diisliniiyor musunuz?
Uzerine diisiinmedim.

Creative Hub'da ¢alismak isinize olumlu bir katkida bulundu mu?

Sanirim evet.

Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?

Farkl1 bakis agilarin1 gormemi sagliyor.

Pandemi isinizi veya projenizi nasil etkiledi?
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Pek etkilemedi.

21. Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiiniiyor
musunuz?
Yok hayir.

S5’s answers

1. Mesleginiz nedir?
Reklamciyim.

2. Hig kamu veya 6zel sektorde calistiniz mi1?
Evet.

3. Ofisinizden ayrilmayi tercih ettiniz?
Ofiste yapilan toplantilarda sundugum fikirlerin higbir 6nemi yoktu ve her
zaman yaptigim isi benden iyi bildgi iddiasinda olan bagkalar1 vardi. Karar
alma mekanizmalarinda yer alamamak, isimi benden daha iyi bilenlerin
oldugu yerde neden kalmaliyim sorusu geldi.

4. Yaratici caligma mekanlariyla ¢alisma hayatinizda neler degisti?
Giizel seyler oldu. Kendi isimi kurdum.

5. Kendi girisiminiz i¢in Creative Hub'da m1 c¢alisiyorsunuz?
Evet.

6. Isletmenizde baska kadinlar sizinle ¢alistyor mu?
Evet calisiyor. Kendi girisimimde ylizde 60 oraninda kadin ¢alisan
bulunmakta.

7. Kadin girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne
diistiniiyorsunuz?
Yeterli oldugunu diisiinmiiyorum. Suan bile ajans sahibi olarak bagka
sirketlere toplantiya gittigimde eger yanimda erkek bir ¢aliganimla gidersem
ajansin sahibi olarak o muhattap alintyor ben degil. Tiim bunlar kadinlara
kars1 bir onyargi olusturuyor ve bu Onyargi yiiziinden kadinlar ¢ekingen

kaliyor.
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10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Hayi1r, bulmuyorum.

Yaratici sektorlerde kadinlarin yeterince desteklenmedigini diisiiniiyor
musunuz?

Evet, diisiiniiyorum.

Ortak calisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kism1 igin baz1 problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erisiminiz nedir?

Kendi girisiminiz degilseniz, bir proje tizerinde mi ¢alisiyorsunuz?
Uzerinde calistigimiz projede baska kadinlar var mi1?

Projede calisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Simdilik bir sikintimiz yok.

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Sayisal olarak olumlu buluyorum.

Yaraticit merkezlerdeki calisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diisiiniiyor musunuz?

Kismen evet.

Creative Hub ¢alisma ortaminizdaki diger ¢alisma alanlarina (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin géz 6niinde bulunduruldugunu diisliniiyor musunuz?
Hayir, kesinlikle diistinmiiyorum

Creative Hub'da calismak isinize olumlu bir katkida bulundu mu?

Evet bulundu.

Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?

Farkli hikayeleri farkli agilardan gérmemi saglhiyor.

Pandemi isinizi veya projenizi nasil etkiledi?

Olumsuz tabi.
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20. Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiiniiyor

musunuz?
Evet, clinkii sektor erkek domine bir sektér ve bu durum erkeklerin islerini

devam ettirmesine kadinlarin sikint1 yagamasina sebep oluyor.

S6’s answers

10.

Mesleginiz nedir?

Reklamciyim.

Hig¢ kamu veya 6zel sektorde calistiniz mi1?

Hala 6zel bir sektorde ¢alismaya devam ediyorum.

Ofisinizden ayrilmay1 tercih ettiniz?

Ofisten tam ayrilmadim. Yar1 zamanli gidiyorum ama ekonomik olarak
yeterli degildi, kendi ajansimi1 kurmaya karar verdim.

Yaratici ¢alisma mekanlariyla ¢aligma hayatinizda neler degisti?

Cok farkli br deneyim oldu. Ekonomik a¢idan beni ¢ok rahatlatti.

Kendi girisiminiz i¢in Creative Hub'da m1 ¢alistyorsunuz?

Kendi ajansim igin

Isletmenizde baska kadinlar sizinle ¢alistyor mu?

Evet.

Kadin girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne
diistiniiyorsunuz?

Bu konu {izerinde pek diisiinmedim.

Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Cok bir fikrim yok.

Yaratici sektorlerde kadinlarin yeterince desteklenmedigini diisliniiyor
musunuz?
Net bir engel oldugunu diistinmiiyorum ama goriinmez engeller tabi ki var.
Ortak calisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismi igin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erisiminiz nedir?



11. Kendi girisiminiz degilseniz, bir proje lizerinde mi ¢alistyorsunuz?

12. Uzerinde ¢alistiginiz projede baska kadinlar var m1?

13. Projede calisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim Kuruyorlar?

14. Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?
Gozlime ¢arpan bir olumsuzluk olmadi.

15. Yaratic1t merkezlerdeki ¢calisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diistiniiyor musunuz?
Cok farkli oldugunu diisiinmiiyorum

16. Creative Hub ¢alisma ortaminizdaki diger ¢aligma alanlaria (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin gz 6niinde bulunduruldugunu diisiiniiyor musunuz?
Ayni gibi

17. Creative Hub'da galismak isinize olumlu bir katkida bulundu mu?
Ekonomik anlamda evet

18. Farkl1 sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?
Olumlu

19. Pandemii isinizi veya projenizi nasil etkiledi?
Herkes gibi kotu etkiledi

20. Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiiniiyor
musunuz?

Ayrim oldugunu diigiinmiiyorum.

S7’s Answer

1. Mesleginiz nedir?
Reklamciyim.
2. Hi¢ kamu veya 6zel sektorde calistiniz mi1?

Evet calistim



3. Ofisinizden ayrilmay1 tercih ettiniz?
Her zaman isimi benden iyi bilen erkeklerle bir arada oldum ve bu bir
noktada bu sorunu bitirmem gerektigini diisiiniip ayrildim.

4. Yaratici ¢galisma mekanlariyla ¢calisma hayatinizda neler degisti?

Artik daha mutlu hissediyorum

5. Kendi girisiminiz i¢in Creative Hub'da m1 ¢alistyorsunuz?
Hayir
6. Isletmenizde baska kadinlar sizinle ¢alistyor mu?

7. Kadin girisimciligi ve kadinlarin yaratici sektorlere katilimi1 hakkinda ne

diisiiniiyorsunuz?

Kadinlar ¢ok fazla engelle karsilasiyor bunlarin basinda ticret ve karar
mekanizmalarinda yer alamama geliyor tabi bir de kadin islerinin belli olmasi

sektdrde.
Sektore baktiginizda kadin girisimei sayisini yeterli buluyor musunuz?
Hayir

9. Yaratic1 sektorlerde kadinlarin yeterince desteklenmedigini diisiiniiyor

musunuz?
Evet diistindyorum

10. Ortak ¢alisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismu igin bazi problemler yaratabilirler. Uretimin yapildigi atdlyeye

erisiminiz nedir?

11.  Kendi girisiminiz degilseniz, bir proje lizerinde mi ¢alistyorsunuz?

Evet.
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12.  Uzerinde calistiginiz projede baska kadinlar var m1?
Evet, oldukca fazla

13. Projede ¢alisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil

iletisim kuruyorlar?
Su an i¢in bir sikintimiz yok herkes birbirini dinliyor.
14. Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Hublan cinsiyet esitliginde farkindalik olusturma agisindan olumlu bir
adim. Hub tiyeliklerinde kadin ve erkek iiye sayisinda esitlik gozetilmesi de olumlu
bir adim. Ancak hublarin bir noktada sinifsal bir ayrim olusturdugunu da

diisiiniiyorum. Her kesime dounamuyor.

15. Yaratici1 merkezlerdeki ¢alisma ortaminizin diger alanlardan (kamu, 6zel

sektor) daha esit ve 6zgiir oldugunu diistiniiyor musunuz?
Evet.

16. Creative Hub calisma ortaminizdaki diger calisma alanlarina (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda cinsiyet

esitliginin goz onilinde bulunduruldugunu diistiniiyor musunuz?

Pek distinmiiyorum agik¢asi. Evet belirli bir bilince sahip insanlar

kullantyor hublar1 ama ¢ok dikkat edildigini diisiinmiiyorum.

17. Creative Hub'da ¢alismak isinize olumlu bir katkida bulundu mu?

Evet

18. Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?
Gayet olumlu

19.  Pandemi isinizi veya projenizi nasil etkiledi?
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Herkes gibi, olumsuz

21. Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiiniiyor
musunuz?
Evet diislinliyorum ¢iinkii baktiginizda iletsim aglar1 erkekler tarafindan
domine edilmis durumda ve her zaman is yapamk icin bir erkekle kadin
arasinda se¢im yapilacaksa eger, kadin olanin sans1 erkege gore daha diistik

oluyor.
S&’s answers

1. Mesleginiz nedir?
¢ mimarim.

2. Hig kamu veya 6zel sektorde calistiniz mi1?
Evet, bir mobilya firmasinda ¢alistim

3. Ofisinizden ayrilmayi neden tercih ettiniz?
Calistigim mobilya firmasinda saistan sorumluydum. Onlar sirket politikasi
geregi bir kadinin diikkkdnda durup satisla ilgilenmesi gerektigini
diistiniiyordu ama ben ¢izim ve iiretim kisminda yer almak istiyordum.

4. Yaratici caligma mekanlariyla ¢alisma hayatinizda neler degisti?
Kendi istedigim islerde ¢alismaya basladim

5. Kendi girisiminiz i¢in Creative Hub'da m1 c¢alisiyorsunuz?
Hayir

6. Isletmenizde baska kadinlar sizinle ¢alistyor mu?

7. Kadm girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne
diistiniiyorsunuz?
Uzerinde ¢ok diisinmedim agik¢as1 ama kadinlar genel olarak belirli
alanlara sikigsmis durumda. Cok agik bir sektor degil bence

8. Sektdre baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?

Pek bilgim yok
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10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

Yaratic1 sektorlerde kadinlarin yeterince desteklenmedigini diisiiniiyor
musunuz?

Desteklenmek degil ama kadinlarin ve erkeklerin yaptiklari isin ¢ok keskin
cizgilerle ayrildigini diistiniiyorum.

Ortak ¢alisma alanlar1 genellikle toplanti ve ¢alisma i¢in uygun alanlardir.
Uretim kismi igin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erisiminiz nedir?

Yine atdlyeye ulasamiyorum agikcasi

Kendi girisiminiz degilseniz, bir proje tizerinde mi ¢alistyorsunuz?

Evet

Uzerinde ¢alistiginiz projede baska kadinlar var mi?

Evet var.

Projede calisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Su an i¢in ciddi bir sikint1 yasamadik

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Zaten liye olurken sayisal oran1 6nemsediklerini goriiyorsunuz. O yiizden
olumsuz anlamda bir elestirim yok.

Yaraticit merkezlerdeki calisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diisiiniiyor musunuz?

Evet, kesinlikle.

Creative Hub ¢alisma ortaminizdaki diger ¢alisma alanlarina (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin géz 6niinde bulunduruldugunu diisliniiyor musunuz?
Cok diisiinmiiyorum acikeasi. Yine erkekler ’erkek’’ islerini yapmaya
devam ediyorlar.

Creative Hub'da ¢alismak isinize olumlu bir katkida bulundu mu?
Ekonomik anlamda evet bulundu.

Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?
Yaraticiligimi gelisiriyor.

Pandemi isinizi veya projenizi nasil etkiledi?
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20.

Mecbur evden calistyorum ama ¢ok bir sey degistirmedi.
Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diistiniiyor
musunuz?

Hayrr.

S9’s answers

1.

2.

10.

Mesleginiz nedir?

Ic mimarim

Hig¢ kamu veya 6zel sektorde calistiniz mi1?

Evet, calistim

Ofisinizden ayrilmayi neden tercih ettiniz?

Ekonomik sebepler yiiziinden ayrilmayi tercih ettim.

Yaratici ¢alisma mekanlariyla ¢alisma hayatinizda neler degisti?
Ekonomik ve iiretim anlaminda rahatladim

Kendi girisiminiz i¢in Creative Hub'da m1 ¢alistyorsunuz?

Hayir

Isletmenizde baska kadinlar sizinle ¢alistyor mu?

Kadin girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne
diisiiniiyorsunuz?

Kadinlar ¢ok fazla engelle karsilagiyor. Bunlardan en bliyiigii ise
ekonomik temelli ayrimciliklar

Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Pek fikrim yok

Yaratici sektorlerde kadinlarin yeterince desteklenmedigini diisiiniiyor
musunuz?

Yeterince degil hi¢ desteklenmiyorlar

Ortak calisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismi igin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye

erisiminiz nedir?
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11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

Atdlyeye erisemiyorum yine ne yazik ki. Sadece ¢izim ve tasarim
yaptyorum.

Kendi girisiminiz degilseniz, bir proje iizerinde mi calisiyorsunuz?

Evet

Uzerinde ¢alistiginiz projede baska kadinlar var mi1?

Evet, ve ¢ogu yonetici pozisyonda

Projede calisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Gayet esit sekilde birbirini kesmeden ve ambiyane tabirle bilmislik
taslamadan

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Uyelikte sayisal oranda cinsiyet esitligi gdzetmelerini olumlu buluyorum
Yaraticit merkezlerdeki calisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diistiniiyor musunuz?

Kismen evet. Ama bu alanlarda da ¢ok fazla mansplaininge maruz
kaldigimiz bir gercek

Creative Hub ¢alisma ortaminizdaki diger ¢aligma alanlaria (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin géz 6niinde bulunduruldugunu diisiiniiyor musunuz?
Hay1r, diistiinmiiyorum

Creative Hub'da ¢alismak isinize olumlu bir katkida bulundu mu?
Ekonomik anlamda evet bulundu.

Farkl1 sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?
Zenginlik katiyor

Pandemi isinizi veya projenizi nasil etkiledi?

Pek etkilemedi

Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiintiyor
musunuz?

Kesinlikle ¢unkl erkek egemen bir sektor

S10’s answers
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10.

11.

Mesleginiz nedir?

Mimarim.

Hig¢ kamu veya 6zel sektorde calistiniz mi1?

Evet, uzun sire 6zel bir irkette calistim.

Ofisinizden ayrilmayi neden tercih ettiniz?

6 yila yakin ayni firmada calistim. 6 yil boyunca hep ayni pozisyonda
kaldim. Benden sonra giren erkekler direktor oldular, karar alma
mekanizmalarinda yer aldilar. Bu ayrimcilik yiiziinden isimi birakmaya
karar verdim.

Yaratici ¢alisma mekanlariyla ¢alisma hayatinizda neler degisti?

Kendimi gelistirmeme yardimci oldugunu diisliniiyorum.

Kendi girisiminiz i¢in Creative Hub'da mi1 ¢alisiyorsunuz?

Hayir.

Isletmenizde baska kadinlar sizinle ¢alistyor mu?

Kadin girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne
diistiniiyorsunuz?

Girisimci kadinlar hakkinda bir fikrim yok ama yaratici sektorler ¢ok fazla
sekilde erkekler tarafindan domine edilen bir sektor. Mesela mimar kadinlar
ya sahada hi¢ ¢alismazlar ya da yslar1 heniiz gencken caligirlar sonra ofise
gecerler.

Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Fikrim yok.

Yaratici sektorlerde kadinlarin yeterince desteklenmedigini diisiiniiyor
musunuz?

Herhangi bir alanda kadinlarin desteklendigini diistinmiiyorum.

Ortak calisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismi igin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erigsiminiz nedir?

Atolye ile bagim yok.

Kendi girisiminiz degilseniz, bir proje lizerinde mi ¢alistyorsunuz?
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12.

13.

14.

15.

16.

17.

18.

19.

20.

Evet.

Uzerinde ¢alistiginiz projede baska kadmlar var m1?

Evet, var. Direktor olarak, yonetici olarak kadinlar var.

Projede ¢alisan insanlar cinsiyet esitligine dayal1 olarak birbirleriyle nasil
iletisim Kuruyorlar?

Herhangi bir sikint1 gérmedim. Ancak toplantiya gittigimiz yerde erkek
calisma arkadaslarimiz muhattap kabul ediliyor bizim yerimize.

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Sayisal olarak olumlu

Yaraticit merkezlerdeki calisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diistiniiyor musunuz?

Evet.

Creative Hub ¢aligma ortaminizdaki diger ¢aligma alanlaria (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin gz 6niinde bulunduruldugunu diisiiniiyor musunuz?
Kismen.

Creative Hub'da ¢alismak isinize olumlu bir katkida bulundu mu?

Evet, bulundu.

Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?

Beyin jimnastigi acisindan katki sunuyor.

Pandemi isinizi veya projenizi nasil etkiledi?

Olumsuz etkiledi

Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diigiiniiyor
musunuz?

Tabi ki. Ciinkii 15 yaptigimiz kisiler hala muhattap olarak erkekleri

goriiyor. Ilk secenek her zaman erkekler.

S11°s answers

1.

2.

Mesleginiz nedir?
Kamermanim.

Hi¢ kamu veya 6zel sektorde ¢alistiniz m1?
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Ozel sektdrde galigtim.

Ofisinizden ayrilmay1 neden tercih ettiniz?

Universiteden itibaren setlerde c¢alistyorum. Universiteye basladigimdan
itibaren kameran olmak istiyordum ama cok fazla zorluklarla kaldim.
Kamera bohgasini tastyamazsin, ekipmanlari tagiyacak kas yapisina sahip
degilsin gibi sdylemlerle karsilastim. Cok uzun silire kameramanlik yerine
set arkasinda daha kadinlara uygun islerde ¢alismaya zorlandim. Ben de
baktim olacak gibi degil grafik 6grendim ve alan degistirdim. Bir de kamera
arkasinda bir kadinin var olabilmesi i¢in erkeklesmesi gerekiyordu. Outdoor
kiyafetler giyip sert bir izlenim vermesi gerekiyordu.

Yaratici ¢alisma mekanlariyla ¢alisma hayatinizda neler degisti?

Belki kameraman olamadim ama kurgu yapip istedigim kiyafetle mutlu
oldugum sekilde ¢alismaya basladim.

Kendi girisiminiz i¢in Creative Hub'da mi1 ¢alistyorsunuz?

Hayir

Isletmenizde baska kadinlar sizinle ¢alistyor mu?

Kadin girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne
diisiiniiyorsunuz?

Kadin katilim1 ¢ok keskin bir ¢izgiyle engelleniyor bana gore. Ya kadinlara
uygun goriilen isleri yapmak zorundsiniz ya da diger islerde var olabilmek
i¢cin erkeklesmek zorundasiniz.

Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Hayir. Tiirkiye’de sanat yonetmeni olarak sadece bir kadin bulunmakta
sence yeterli mi?

Yaratici sektorlerde kadinlarin yeterince desteklenmedigini diisiiniiyor
musunuz?

Kesinlikle
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10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

Ortak calisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismi igin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erisiminiz nedir?

Hayir

Kendi girisiminiz degilseniz, bir proje tizerinde mi ¢alistyorsunuz?

Evet

Uzerinde ¢alistiginiz projede baska kadinlar var mi1?

Evet var

Projede calisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Bir sorun gozlemlemedim acikgasi

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Sayisal agidan olumlu.

Yaraticit merkezlerdeki calisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diisiiniiyor musunuz?

Kesinlikle

Creative Hub ¢alisma ortaminizdaki diger ¢aligma alanlaria (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin gz 6niinde bulunduruldugunu diisiiniiyor musunuz?
Buna ¢ok dikkat edildigini diisiinmiiyorum

Creative Hub'da ¢alismak isinize olumlu bir katkida bulundu mu?

Kismen evet

Farkl1 sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?

Farkli hikayeleri 6grenmek yaptigim ise olduk¢a katki sagliyor.

Pandemi isinizi veya projenizi nasil etkiledi?

Olumsuz etkiledi

Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiintiyor
musunuz?

Kesinlikle evet.

S12’s answers
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10.

11.

12.

Mesleginiz nedir?

Sinemactyim

Hig¢ kamu veya 6zel sektorde calistiniz mi1?

Evet

Ofisinizden ayrilmayi neden tercih ettiniz?

Clinkii saatlerce setlerde aglisip erkek ¢alisma arkadaslarimdan diistik licret
almak artik ¢ok yormustu. Ayrica kadin oldugum icin kiyafetlerle
ilgilenmemin beklenmesi diger isleri yapacak kapasitede goriilmemem...
tiim bunlar artik birakma istegi getirdi.

Yaratici ¢alisma mekanlariyla ¢alisma hayatinizda neler degisti?

Kendi istedigim isi yapabiliyorum

Kendi girisiminiz i¢in Creative Hub'da mi ¢alistyorsunuz?

Hayir

Isletmenizde baska kadinlar sizinle ¢alistyor mu?

Kadin girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne
diistiniiyorsunuz?

Oldukgca yetersiz. Ama bu sektoriin erkek yapisindan da kaynaklaniyor.
Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Fikrim yok

Yaratici sektorlerde kadinlarin yeterince desteklenmedigini diisiiniiyor
musunuz?

Yeterince mi? Sanat yonetmeni kadinin bir tane oldugu bir tilkede
yaslyoruz.

Ortak calisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismu igin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erigsiminiz nedir?

Hic yok

Kendi girisiminiz degilseniz, bir proje iizerinde mi ¢alistyorsunuz?

Evet

Uzerinde ¢alistigmiz projede baska kadinlar var mi?
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Evet var

13. Projede calisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?
Olumsuz bir gézlemim olmadi

14. Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?
Sayisal a¢idan olumlu

15. Yaratici1 merkezlerdeki calisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diisiiniiyor musunuz?
Evet kesinlikle

16. Creative Hub ¢alisma ortaminizdaki diger ¢aligma alanlarina (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin gz 6niinde bulunduruldugunu diisiiniiyor musunuz?
Bunu gozettiklerini diisinmiiyorum

17. Creative Hub'da galismak isinize olumlu bir katkida bulundu mu?
Evet oldu

18. Farkl1 sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?
Renk kattyor

19. Pandemii isinizi veya projenizi nasil etkiledi?
Olumsuz etkiledi

20. Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiiniiyor
musunuz?
Evet ciinkii erkekler daha fazla iletisime sahip ve onlar otorite, Isbilen

olarak gorulyorlar
S13’s answers

1. Mesleginiz nedir?
Muizisyenim

2. Hig kamu veya 6zel sektorde calistiniz mi1?
Evet calistim

3. Ofisinizden ayrilmayi neden tercih ettiniz?
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14.

Calistigim yerde fikrimin bir 6nemi yoktu. Hep bana sOylenen seyleri
yapmak zorundaydim.

Yaratici ¢alisma mekanlariyla calisma hayatinizda neler degisti?
Kendime gore isleri segebiliyorum artik

Kendi girisiminiz i¢in Creative Hub'da m1 ¢alistyorsunuz?

Hay1r

Isletmenizde baska kadinlar sizinle ¢alistyor mu?

Kadin girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne
diisiiniiyorsunuz?

Oldukca yetersiz buluyorum

Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Hayir tamamen erkeklerin domine ettigi bir sektdrde ne kadar yeterli
olabilir ki

Yaratici sektorlerde kadinlarin yeterince desteklenmedigini diisiiniiyor
musunuz?

Yeterince degil, hi¢ desteklendigini diisiinmiiyorum

Ortak calisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismu igin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erisiminiz nedir?

Yok

Kendi girisiminiz degilseniz, bir proje lizerinde mi ¢aligtyorsunuz?
Cretaive hubda tanistigim insanlarin olusumunda ¢alistyorum

Uzerinde ¢alistiginiz projede baska kadinlar var m1?

Evet var

Projede calisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Oldukga saygili

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Ozel sektdre gore olumlu
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15. Yaratic1 merkezlerdeki ¢alisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diisiiniiyor musunuz?
Evet

16. Creative Hub calisma ortaminizdaki diger ¢alisma alanlarina (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin gdz dniinde bulunduruldugunu diistiniiyor musunuz?
Bu konuda bir sikintiyla karsilasmadim

17. Creative Hub'da ¢alismak iginize olumlu bir katkida bulundu mu?
Evet

18. Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?
Yaraticiligimi besliyor

19. Pandemii isinizi veya projenizi nasil etkiledi?
Cok etkilemedi

20. Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiiniiyor
musunuz?

Yok hayr
S14’s answers

1. Mesleginiz nedir?
Ses miihendisiyim

2. Hig kamu veya 6zel sektorde calistiniz mi1?
Evet

3. Ofisinizden ayrilmay1 neden tercih ettiniz?
Yaptig1 isi calistigim yerdeki insanlar benden iyi bildikleri iddiasindaydi
dayanamadim

4. Yaratici caligma mekanlariyla calisma hayatinizda neler degisti?
Kendi istedigim kisilerle ¢alisabiliyorum

5. Kendi girisiminiz i¢in Creative Hub'da m1 ¢alistyorsunuz?
Hayir

6. Isletmenizde baska kadinlar sizinle ¢alistyor mu?
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Kadin girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne
diistiniiyorsunuz?

Her zaman her durumda erkekler kadinlardan ¢ok biliyor. Karsilagilan
muamele bu ne yazik ki

Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Hayir

Yaratici sektorlerde kadinlarin yeterince desteklenmedigini diisiiniiyor
musunuz?

Hayir desteklenmiyor

Ortak calisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismu igin baz1 problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erisiminiz nedir?

Kendi girisiminiz degilseniz, bir proje tizerinde mi ¢alistyorsunuz?

Cesitli projelerde desek daha dogru

Uzerinde ¢alistiginiz projede baska kadinlar var m1?

Evet var

Projede calisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Genel olarak daha saygili

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Sayisal olarak olumlu ama yeterli mi? Hay1r degil

Yaraticit merkezlerdeki calisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diisliniiyor musunuz?

Eevt ama yine de yeterli degil

Creative Hub ¢aligma ortaminizdaki diger ¢alisma alanlarina (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin géz 6niinde bulunduruldugunu diistiniiyor musunuz?
Bunun 6nemsendigini diistinmiiyorum. Ne yazik ki erkeklerin otorite
kabul edilmesi ve her seyi en iyi bildiklerini diisiinmeleri her yerde var

Creative Hub'da ¢alismak isinize olumlu bir katkida bulundu mu?
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Evet

18. Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?
Normal

19. Pandemi isinizi veya projenizi nasil etkiledi?
Olumsuz

20. Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiiniiyor
musunuz?

Kesinlikle evet
S15°s answers

1. Mesleginiz nedir?
Ses mihendisiyim

2. Hig kamu veya 6zel sektorde calistiniz mi1?
Evet calistim

3. Ofisinizden ayrilmay1 neden tercih ettiniz?
Higbir zaman karar mekanizmasinda yer alamayacagimi fark ettigimde
ayrildim

4. Yaratici caligma mekanlariyla calisma hayatinizda neler degisti?
Kendi girisimimi kurdum

5. Kendi girisiminiz i¢in Creative Hub'da m1 ¢alisiyorsunuz?
Evet

6. Isletmenizde baska kadinlar sizinle galistyor mu?
Evet

7. Kadm girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne
diisiiniiyorsunuz?
Oldukga yetersiz buluyorum ve kadimnlar i¢in ¢ok zor bir alan oldugunu
diisiinliyorum. Yeni yeni bazi programlarla destekleniyor ama oldukc¢a
yetersiz.

8. Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?

Kesinlikle ¢cok aziz
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Yaratici sektorlerde kadinlarin yeterince desteklenmedigini diisiiniiyor
musunuz?

Evet

Ortak calisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismi igin bazi problemler yaratabilirler. Uretimin yapildig atlyeye
erisiminiz nedir?

Yok

Kendi girisiminiz degilseniz, bir proje lizerinde mi ¢alistyorsunuz?
Uzerinde ¢alistiginiz projede baska kadmlar var m1?

Projede calisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Sayisal olarak olumlu davranissal olarak olumsuz

Yaratic1t merkezlerdeki ¢caligma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diigiiniiyor musunuz?

Kismen evet

Creative Hub ¢alisma ortaminizdaki diger ¢aligma alanlaria (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin géz 6niinde bulunduruldugunu diistiniiyor musunuz?
Hay1r diistinmiiyorum

Creative Hub'da ¢alismak isinize olumlu bir katkida bulundu mu?

Evet

Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?

Olumlu

Pandemi isinizi veya projenizi nasil etkiledi?

Herkes gibi kotu etkiledi

Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diistiniiyor

musunuz?
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Kesinlikle. Erkekler cok daha avantajli konumda
S16’s answers

1. Mesleginiz nedir?
Yazilim mihendisiyim

2. Hig kamu veya 6zel sektorde ¢alistiniz mi1?
Evet calistim

3. Ofisinizden ayrilmayi neden tercih ettiniz?
Yonetim kadrolarinda yer alabilmek i¢in emegin ve becerilerin 6nemli
olmadigini fark ettigim giin istifa ettim

4. Yaratici caligma mekanlariyla ¢alisma hayatinizda neler degisti?
Istedigim kisilerle ¢alistyorum

5. Kendi girisiminiz i¢in Creative Hub'da m1 galisiyorsunuz?
Sonradan dahil oldugum bir girisimde ¢alistyorum

6. Isletmenizde baska kadinlar sizinle ¢alistyor mu?
Evet

7. Kadin girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne
diisiiniiyorsunuz?
Cok yetersiz

8. Sektdre baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Hayir

9. Yaratict sektorlerde kadinlarin yeterince desteklenmedigini diistiniiyor
musunuz?
Destek degil kosteklerle karsilastiklarini diigtinliyorum

10. Ortak ¢alisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismi igin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erigiminiz nedir?
Yok

11. Kendi girisiminiz degilseniz, bir proje lizerinde mi ¢alistyorsunuz?

12. Uzerinde ¢alistigimz projede baska kadinlar var mi?
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Projede c¢alisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Saygili gayet

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Sayisal anlamda olumlu

Yaraticit merkezlerdeki calisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diisiiniiyor musunuz?

Bu hublara belirli kesimlerden insanlar iiye oldugu icin evet daha 6zgiir.
Creative Hub ¢alisma ortaminizdaki diger ¢alisma alanlarina (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin gz 6niinde bulunduruldugunu diisiiniiyor musunuz?
Hayir

Creative Hub'da ¢alismak isinize olumlu bir katkida bulundu mu?

Evet

Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?

Farkli insanlar tanimis oluyorum

Pandemi isinizi veya projenizi nasil etkiledi?

Pek etkilemedi

Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diistiniiyor
musunuz?

Bu goreceli bir durum bence. Sektor erkek oldugu i¢in kadinlar

gorulemiyor.

S17’s answers

Mesleginiz nedir?

Yazilim mihendisiyim

Hi¢ kamu veya 6zel sektorde calistiniz mi1?
Evet, calistim

Ofisinizden ayrilmayi neden tercih ettiniz?
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Bir¢ok kisiden i1yi olanaklara sahip olarak biiyiidiim ve iyi bir egitim aldim.
Aldigim egitimin higbir 6neminin olmadigini sahip oldugum cinsiyetin bir

degerlendirme kriteri oldugunu fark ettim ve bu noktda isimi biraktim.

Yaratici ¢alisma mekanlariyla ¢alisma hayatinizda neler degisti?

Daha mutlu ve 6zgur hissediyorum

Kendi girisiminiz i¢in Creative Hub'da m1 ¢alistyorsunuz?

Kendi girisimim igin.

Isletmenizde baska kadinlar sizinle ¢alistyor mu?

Evet calistyor

Kadin girisimciligi ve kadinlarin yaratic sektorlere katilimi hakkinda ne
diisiiniiyorsunuz?

Kesinlikle yeterli degil ama tesvikle birlikte artacagini diisliniiyorum
Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Hayir bulmuyorum

Yaratici sektorlerde kadinlarin yeterince desteklenmedigini diisiintiyor
musunuz?

Kesinlikle. Ucret adaletsziligi, karar mekanizmalarinda yer alamama gibi
cesitli engellerle de karsilasiyorlar

Ortak calisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismi igin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erigiminiz nedir?

yok

Kendi girisiminiz degilseniz, bir proje lizerinde mi ¢alistyorsunuz?

Hayir

Uzerinde ¢alistigmiz projede baska kadinlar var mi?

Projede calisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Oldukg¢a olumlu ve saygili
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Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Sayisal a¢idan olumlu

Yaratic1 merkezlerdeki ¢calisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diisiiniiyor musunuz?

Evet, cok daha fazla esit her seyden ote

Creative Hub ¢alisma ortaminizdaki diger ¢calisma alanlarina (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin géz 6niinde bulunduruldugunu diisiiniiyor musunuz?
Bunu g6z 6ntinde bulundurduklarimi diigiinmiiyorum

Creative Hub'da ¢alismak isinize olumlu bir katkida bulundu mu?

Bana olumlu katki saglamasi isime de yansiyor

Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?

Glzel

Pandemi isinizi veya projenizi nasil etkiledi?

Pek etkilemedi agikgasi

Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diistiniiyor
musunuz?

Hayi1r diistinmiiyorum

S18’s answers

Mesleginiz nedir?

Oyun tasarimi1 yaptyorum.

Hi¢ kamu veya 6zel sektorde galistiniz m1?

Evet calistim

Ofisinizden ayrilmayi1 neden tercih ettiniz?

Kadin oldugum i¢in siirekli duygusal tepkiler vermekle itham ediliyordum
bu noktada sirf bu yiizden karar alma mekanizmalarinda yer almama uygun
goriilmedigimi fark ettim. Bu durumda devam edemezdim

Yaratici calisma mekanlariyla caligsma hayatinizda neler degisti?

Kendi istedigim isi, bircok kadinla birlikte yapmaya bagladim

Kendi girisiminiz i¢in Creative Hub'da m1 ¢alisiyorsunuz?
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Evet

Isletmenizde baska kadinlar sizinle ¢alistyor mu?

Sadece kadinlar ¢alistyor

Kadin girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne
diistiniiyorsunuz?

Kadinlarin 6niinde o kadar ¢ok engel var ki.. oldukca yetersiz buluyorum
ama bu girisimcilik programlariyla artabilecegi yoniinde umudumu
koruyorum agikcast

Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Hayir ¢ok az

Yaratici sektorlerde kadinlarin yeterince desteklenmedigini diisliniiyor
musunuz?

Desteklenmek bir yana oOnlerine her tirlii engelin c¢ikarildigini
diisiiniiyorum. Biliyorsunuz cinsel siddetin en yaygin oldugu sektdrlerden
biri yaratici sektorer ve bu daha yeni yeni goriiniir bir hale geldi.

Ortak calisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismi igin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erisiminiz nedir?

Atolyeye ihtiyacim yok

Kendi girisiminiz degilseniz, bir proje lizerinde mi galistyorsunuz?
Uzerinde ¢alistigmiz projede baska kadinlar var mi?

Projede calisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Bir sorun yagamiyoruz umarim yagamyiz

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Sayisal olarak olumlu

Yaraticit merkezlerdeki calisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diigiiniiyor musunuz?

Kismen evet
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16. Creative Hub calisma ortaminizdaki diger ¢alisma alanlarina (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin géz 6niinde bulunduruldugunu diisiinliyor musunuz?
Yok hayir diistinmiiyorum ne yazik ki buralarda da duygusal oldugumuz
gibi ayrimlara maruz kaliyoruz

17. Creative Hub'da ¢alismak isinize olumlu bir katkida bulundu mu?

Evet

18. Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?
Yaraticiligim arttirtyor

19. Pandemii isinizi veya projenizi nasil etkiledi?

Su an i¢in etkilemedi

20. Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiiniiyor
musunuz?

Evet ¢linkii otorite ve isini 1yi bilen her zaman erkekler olarak kabul

ediliyor
S19’°s answers

1. Mesleginiz nedir?
Animasyon videolar1 hazirliyorum
2. Hig kamu veya 6zel sektorde galistiniz mi1?
Evet calistim
3. Ofisinizden ayrilmayi neden tercih ettiniz?
Saatlerimi harciyordum. Siirekli mesaiye kaliyordum. Bir giin sans eseri
aynipozisyonda bulundugum erkeklerden daha az maas aldigimi 6grendim.
4. Yaratici caligma mekanlariyla ¢alisma hayatinizda neler degisti?
Kendi saatlerimi kendim belirliyorum. Alacagim ticreti de.
5. Kendi girisiminiz i¢in Creative Hub'da mi1 ¢alisiyorsunuz?
hay1r

6. Isletmenizde baska kadinlar sizinle ¢alistyor mu?
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Kadin girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne
diistiniiyorsunuz?

Cok yetersiz buluyorum. Kadinlar ¢ok fazla engelle miicadele etmek
zorundalar.

Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Hayir

Yaratici sektorlerde kadinlarin yeterince desteklenmedigini diisiiniiyor
musunuz?

Evet diisiiniiyorum

Ortak calisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismu igin baz1 problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erisiminiz nedir?

Atllye kulanma ihtyacim yok

Kendi girisiminiz degilseniz, bir proje tizerinde mi ¢alistyorsunuz?

Evet proje, projeler

Uzerinde ¢alistiginiz projede baska kadinlar var m1?

var

Projede calisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Bir sikint1 yagamadim

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Acikgasi ¢ok dikkat etmedim

Yaraticit merkezlerdeki calisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diisiinliyor musunuz?

Evet kesinlikle daha esit

Creative Hub ¢aligma ortaminizdaki diger ¢alisma alanlarina (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin géz 6niinde bulunduruldugunu diisliniiyor musunuz?
Hayi1r diisiinmiiyorum

Creative Hub'da calismak isinize olumlu bir katkida bulundu mu?

Istedigim saatlerde ve iicrette ¢alistigim igin bulundu
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18. Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?
Olumlu

19. Pandemi isinizi veya projenizi nasil etkiledi?
Cok olumsuz etkilemedi beni

20. Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiiniiyor
musunuz?

Her zaman ilk tercih erkekler
S20’s answers

1. Mesleginiz nedir?
Metin yazariyim.

2. Hig kamu veya 6zel sektorde calistiniz mi1?
Evet calistim

3. Ofisinizden ayrilmay1 neden tercih ettiniz?
Emegimin karsiligint alamiyordum. Uzun ¢alisma saatleri ve akabininde
kendi yaraticiligimi katacak bir alan bulamamak ayrilma fikrini getirdi.

4. Yaratici caligma mekanlariyla ¢alisma hayatinizda neler degisti?
Yani soyle ¢alisma saatlerimi kendim belirliyorum bu aslinda baktiginizda
bliyiik liiks su zamanda. Evet, bazen ¢ok daha uzun calisiyorum ama en
azindan ben belirlemis oluyorum. Kendi fikirlerimi katabiliyorum ayrica.

5. Kendi girisiminiz i¢in Creative Hub'da m1 ¢alistyorsunuz?
Hayir

6. Isletmenizde baska kadinlar sizinle galistyor mu?

7. Kadm girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne
diistiniiyorsunuz?
Kadinlar ¢ok fazla enegelle karsilasiyor yaratici sektdrlerde bunun en can
yakicist mobbing ve cinsel siddet. Me too hareketi bu durumu gostermek
acisindan Onemliydi hala 6nemli ama bizim {ilkemizde bu alan diger

ilkelere kiyasla daha erkeklerin elinde. Taciz eden kisinin yanina kaliyor

-124-



10.

11.

12.

13.

14.

15.

16.

17.

18.

ne yazik ki. Bunun haricinde uzun ¢alisma saatlerine ragmen karsilasilan
ticret adaletsizligi en biiyiik sorunlardan.

Sektore baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Cok aragtirmadim ama muhtemelen yeterli degildir.

Yaratici sektorlerde kadinlarin yeterince desteklenmedigini diisliniiyor
musunuz?

Kesinlikle evet.

Ortak ¢alisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismu igin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erigiminiz nedir?

Atolye ile isim yok

Kendi girisiminiz degilseniz, bir proje tizerinde mi galisiyorsunuz?

Evet

Uzerinde ¢alistiginiz projede baska kadilar var mi?

Kadin agirlikli bir projede ¢alistyorum

Projede calisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Gayet giizel. Simdilik sikintimiz yok

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Sayisal olarak olumlu ama sadece sayisal olarak.

Yaratic1t merkezlerdeki caligma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diistiniiyor musunuz?

Biraz daha 6zgur evet

Creative Hub ¢aligma ortaminizdaki diger ¢aligma alanlarina (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin géz 6niinde bulunduruldugunu diistinllyor musunuz?
Hayir gozetilmiyor. Ortak alanlarda sizin iginizle alakas1 olmadig: halde
isinizi sizden 1yi bildigi havasinda olan erkeklerle bir aradasiniz yine
Creative Hub'da ¢alismak isinize olumlu bir katkida bulundu mu?

Evet

Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?
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Yazdigim karakterleri zenginlestiriyor

19. Pandemi isinizi veya projenizi nasil etkiledi?
Pek etkilemedi

20. Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiiniiyor
musunuz?

Muhtemelen evet
S21’s answers

1. Mesleginiz nedir?
Endiistri tirlinleri tasarimcistyim

2. Hig¢ kamu veya 6zel sektorde calistiniz mi1?
Evet, calistim

3. Ofisinizden ayrilmay1 neden tercih ettiniz?
Mobbing sebebiyle ayrildim

4. Yaratici calisma mekanlariyla ¢calisma hayatinizda neler degisti?
Daha 6zgir hissetmemi sagladi

5. Kendi girisiminiz i¢in Creative Hub'da m1 ¢alisiyorsunuz?
Hayir

6. Isletmenizde baska kadinlar sizinle galistyor mu?

7. Kadin girisimciligi ve kadinlarin yaratici sektdrlere katilimi hakkinda ne
diistiniiyorsunuz?
Kadilar her alanda ¢ok farkli zorluklarla karsilasiyorlar. Yaratici sektorler
ne yazik ki erkek egemen anlayisa sahip. Ama her alanda oldugu gibi
kadinlarin katili ¢ok degerli

8. Sektdre baktiginizda kadin girisimci sayisini yeterli buluyor musunuz?
Hayir

9. Yaratict sektorlerde kadinlarin yeterince desteklenmedigini diisiiniiyor
musunuz?

Hig desteklenmiyor. Psikolojik siddete agir sekilde maruz kaliyoruz
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Ortak calisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismi igin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erisiminiz nedir?

Ne yazik ki at6lye kismiyla hig ilgilenemiyorum

Kendi girisiminiz degilseniz, bir proje tizerinde mi ¢alistyorsunuz?

Proje

Uzerinde calistiginiz projede baska kadinlar var m1?

Evet var

Projede calisan insanlar cinsiyet esitligine dayali olarak birbirleriyle nasil
iletisim kuruyorlar?

Sikint1 yagamadim

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Sayisal olarak gayet olumlu

Yaraticit merkezlerdeki calisma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diisiiniiyor musunuz?

Kismen evet

Creative Hub ¢alisma ortaminizdaki diger ¢aligma alanlaria (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin gz 6niinde bulunduruldugunu diisiiniiyor musunuz?
Diisiinmiiyorum agikcasi. Onemli olan manteliteyi degistirebilmek
Creative Hub'da calismak isinize olumlu bir katkida bulundu mu?

Evet

Farkl:1 sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?

Cok etkilemiyor agikgasi

Pandemi isinizi veya projenizi nasil etkiledi?

Olumsuz ne yazik Ki

Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiintiyor
musunuz?

Bir kadin olarak her zaman her alanda daha fazla miicadele etmek

gerekiyor.
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S22’°s answers

1. Mesleginiz nedir?
Endtasciyim

2. Hig kamu veya 6zel sektorde ¢alistiniz mi1?
Evet calistim

3. Ofisinizden ayrilmayi1 neden tercih ettiniz?
Erkeklerle rekabet edemiyordum onlar her zaman bir sifir 6nde basliorlar
ve her zaman terfi doneminde tercih edilen taraf oluyorlardi

4. Yaratici caligma mekanlariyla ¢alisma hayatinizda neler degisti?
Psikolojik olarak biraz rahatladim

5. Kendi girisiminiz i¢in Creative Hub'da m1 ¢aligiyorsunuz?
Hayir

6. Isletmenizde baska kadinlar sizinle ¢alistyor mu?

7. Kadm girisimciligi ve kadinlarin yaratici sektorlere katilimi hakkinda ne
diistiniiyorsunuz?
O kadar az ki... ama olumlu gelismeler olacagin diisliniiyorum

8. Sektdre baktiginizda kadin girisimci sayisin yeterli buluyor musunuz?
Artmaya bagladi. Olumlu yone gidecektir

9. Yaratici sektorlerde kadinlarin yeterince desteklenmedigini diisiiniiyor
musunuz?
Tabi

10. Ortak ¢alisma alanlar1 genellikle toplant1 ve ¢alisma i¢in uygun alanlardir.
Uretim kismi igin bazi problemler yaratabilirler. Uretimin yapildig1 atdlyeye
erisiminiz nedir?
Atolyeye erisimim ¢ok zor agikcasi. Cift mekan kullantyorum

11. Kendi girisiminiz degilseniz, bir proje iizerinde mi ¢alistyorsunuz?
Evet

12. Uzerinde ¢alistiginiz projede baska kadinlar var m1?

Evet var ve esit rekabet kosullarindayiz erkeklerle
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Projede ¢alisan insanlar cinsiyet esitligine dayal1 olarak birbirleriyle nasil
iletisim kuruyorlar?

Saglikli diyebilirim

Creative Hub'lardaki cinsiyet dagilimini nasil elestiriyorsunuz?

Sayisal olarak olumlu tabi. Bence giizel bir baslangi¢

Yaratic1 merkezlerdeki caligma ortaminizin diger alanlardan (kamu, 6zel
sektor) daha esit ve 6zgiir oldugunu diisiiniiyor musunuz?

Evet

Creative Hub calisma ortaminizdaki diger ¢alisma alanlara (kamu, 6zel)
kiyasla cinsiyet alma / sorumluluk alma ve goriis bildirme gibi durumlarda
cinsiyet esitliginin gz 6niinde bulunduruldugunu diisiiniiyor musunuz?
Yok pek sanmiyorum

Creative Hub'da ¢alismak isinize olumlu bir katkida bulundu mu?

Evet. Motivasyonum ytikseldi

Farkli sektorlerden insanlarla birlikte olmak isinize nasil yansiyor?
Yaraticiligimi besliyor

Pandemi isinizi veya projenizi nasil etkiledi?

Olumsuz etkiledi

Calisan bir kadin olarak pandemiden daha fazla etkilendiginizi diisiiniiyor
musunuz?

Muhtemelen 6yle olmustur
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