ABSTRACT

FACTORS AFFECTING TURKISH CITIZENS’ TENDENCY TO ENGAGE IN
COLLABORATIVE CONSUMPTION: A CASE OF AIRBNB

OSMAN CAGLAR OZBEN

Over the last two decades the Internet is one of the most outstanding discoveries
that have been changing the world more than anything else in the past. In today’s hyper-
connected world, consumption styles of the people are beginning to change. The
development of information technologies alongside the growth of Web 2.0 has enabled
the development of online platforms that promote user-generated content, sharing, and
collaboration. Collaborative consumption is defined as people coordinating the
acquisition and distribution of a resource for a fee or other compensations. Collaborative
consumption websites provide a new platform where unused rooms, goods, skills, money,
parking spots, or services can be shared. This study addressed the present gap in the
literature regarding the behavioral intention to engage in collaborative consumption, by
investigating the factors that affect Turkish citizens’ behavioral intention to use Airbnb.

The purpose of this study is to identify the factors that affect the behavioral
intention to use Airbnb platform from a consumer perspective. The research model was
proposed thought a literature review and combined the trust, perceived effectiveness of
feedback mechanism and perceived website quality factors into the Unified Theory of
Acceptance and Use of Technology model (UTAUT2) of Venkatesh, Thong and Xu
(2012). A questionnaire was conducted to collect data and the study sample consisted of
225 respondents. Multiple linear regressions were applied to test the proposed eleven
hypotheses. Findings were analyzed through SPSS.

The results revealed that Performance Expectancy, Hedonic Motivation, Habit,
Effort Expectancy and Price Value affect the users’ behavioral intention to use Airbnb
directly and Perceived Effectiveness of Feedback Mechanism and Perceived Website
Quality affect Performance Expectancy via Trust. These findings provide several
managerial implications, namely the ways in which behavioral intention to use Airbnb is
needed to be taken into consideration in order to increase Airbnb usage. Moreover, this
study’s research model can be used for future studies on collaborative consumption and
its platforms.
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OZET

TURK VATANDASLARININ ISBIRLIKCi TUKETIME KATILIM
EGILIMLERINi ETKILEYEN FAKTORLER: AIRBNB ORNEGI

OSMAN CAGLAR OZBEN

Internet diinyay1 en ¢ok degistiren buluslardan birtanesidir. Glinlimiiz diinyasinda
insanlarin tiiketim aligkanliklar1 da bu degisimden etkilenmektedir. Bilgi teknolojilerinin
gelismesi ve Web 2.0’1n biiylimesi ile birlikte isbirligi, paylasim ve kullanici tarafindan
olusturulan icerigi ©n plana c¢ikaran sanal platformlar ortaya ¢ikmistir. Bu tiir
platformlarda gergeklesen katilimci tiiketim, bir tirlin ya da kaynagin ticretsiz ya da para
disindaki bir fayda karsiligi edinilmesi ve paylasilmasi olarak tanimlanabilir. Katilimci
tiikketim websiteleri kullanicilara kulanilmayan oda, esya, beceri, para, park yeri veya
servislerin paylasilabilecegi yeni bir platform sunmaktadir.

Bu ¢alismada Tiirk vatandaslarinin Airbnb kullanma niyetlerini arastirarak yazin
kaynakta eksik oldugu diistintilen katilimeci tiiketimde davranigsal egilim konusu
incelenmistir. Detayli yazin analizi sonrasi dnerilen arastirma modeli, giiven, geri bildirim
mekanizmalarinin algilanan etkisi ve algilanan websitesi kalitesi olmak tizere {i¢ yeni
faktoriin Venkatesh ve meslektaslari tarafindan 2012 yilinda gelistirilen Teknoloji Kabul
ve Kullanim Birlestirilmis Modeli’ne eklenmesi ile olusturulmustur. Sanal anket
dagitilarak 225 kisiden veri toplanmistir. Coklu dogrusal regresyon analizi yapilarak
Onerilen onbir hipotez test edilmistir. Elde edilen bulgular SPSS araciligi ile analiz
edilmistir.

Elde edilen bulgular, Performans Beklentisi, Hazsal Motivasyon, Aliskanlik, Caba
Beklentisi ve Ucret’in Airbnb kullanma niyetini dogrudan etkilerken; geri bildirim
mekanizmalariin algilanan etkisi ve algilanan websitesi kalitesinin giiven vasitasi ile
performans beklentisini etkiledigini gostermektedir. Bu bulgular Airbnb kullaniminin
artirtlmasi i¢in dikkate alinmasi gereken birgok yonetimsel uygulamaya ve gelecekte
yapilabilecek arastirmalara yonelik oneriler sunmaktadir.
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