OZET

Bir ilkenin gerek ekonomik gerekse sosyal kalkinmasinda iiretken bir rol
oynayarak rekabet¢i avantaj sunabilecek Y kusagi niifusu Tiirkiye’de Onemli
orana sahiptir. Kar maksimizasyonunun o6tesinde toplumun ¢ikarlarini gozeten,
paydaslarinin beklentileri dogrultusunda sosyal sorunlarin ¢oziimiinde rol alan
kurumlar Tiirkiye’nin gerek sosyal gerekse ekonomik kalkinmasinda 6nemli rol
oynayan 25 milyon y kusagini sosyal sorunlarin ¢oziimiine dahil ederek sosyal
sorunlar konusunda farkindaligini artirabilir ve onlarin sorunlarin ¢dziimiinde
katilimlarini tesvik edebilir. Bu noktadan yola ¢ikan ¢aligmada; kurumsal sosyal
sorumluluk ve kusak kavrami, Tiirkiye’de y kusagina mensup bireylerin kurumsal
sosyal sorumluluk c¢alismalart konusundaki farkindaligi, kurumsal sosyal
sorumluluk caligmalarina katilimi, kurumsal sosyal sorumluluk ¢aligmalarinin y
kusag1 tiyesinin sosyal sorunlara karsi farkindaligina ve sosyal sorunlarin
¢Ozlimiine katiliminda etkisi, hangi kurumsal sosyal sorumluluk projelerine ilgi
duyduklar1 ve nedenleri, bu siireci etkiledigi diisiincesiyle de; bireyin sivil aktivist
hareketlere karsi tutumu arastirmanin kapsamina alinmistir. Bu aragtirmanin ana
amact; y kusaginin sosyal sorunlara karsi farkindaliginin ve sorunlarin ¢oziimiine

katilimlarini artirmak i¢in Tiirkiye’deki kurumlara onerilerde bulunmaktir.



ABSTRACT

The Generation Y, which constitutes a significant percentage of Turkey’s
population, has the potential to provide competitive advantage by taking on a
productive role in the economic and social development of countries.
Organizations that place the interest of society before profit maximization and
take part in the solution of the social problems in accordance with the
expectations of their stakeholders can increase the awareness of Generation Y
about social problems and encourage them to participate in the solution of these
problems. They can achieve this by involving the 25 million members of
Generation Y, who play an important role in the social and economic
development of Turkey, in the solution of social problems. The study proceeds
from this point and addresses; The awareness of individuals belonging to
Generation Y in Turkey on corporate social responsibility works, their
participation in corporate social responsibility works, the effect of corporate social
responsibility on the awareness of the members of the Generation Y about social
problems and their participation in the solution of social problems, in which
corporate social responsibility projects they are interested in and why; And the
attitude of the individual against civil activist movements was also included in the
study with the idea that it influences this process. The purpose of this research is
to propose ways in which the organizations in Turkey can increase Generation Y’s

awareness and participation regarding social problems and their solutions.



