ABSTRACT

Evaluated within the context of post-truth era, establishing emotional engagement
with the viewers became an essential factor for television success, more so than
factual reporting. As a result, political information and portrayal of reality has been
slowly replaced by a spectacle of information. This thesis focuses on Turkey, where
television entertainment is defined by television dramas. The thesis argues that
political information programs such as newscasts and political debate shows are
dramatized. | focused on the period after the attempted coup of July 15, 2016 and
analyzed two CNNTurk debate shows. | argue that despite their purpose of
informing viewers, these shows are overrun by dramatic elements. Through content
analysis of select programs, netnographic research of social media reception among
viewers and interview with Ismail Saymaz, | aim to highlight elements of

dramatization within political debate shows.
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OZET

Icinde bulundugumuz post-gerceklik déneminde televizyonculuk basarist igin
izleyiciyle duygusal bag kurmak gergekligi paylasmaktan daha onemli hale
gelmistir. Tim bunlarin  sonucunda, gerceklik yavasga yerini bilginin
gosterilesmesine birakmustir. Bu tez, televizyondaki dramatik dizilerin televizyon
eglencesi anlayisini olusturdugu Tiirkiye’de politik bilgi iceren haber ve tartisma
programlarinin dramatiklestigini iddia etmektedir. 15 Temmuz 2016 darbe girisimi
sonrast CNNTiirk kanalindaki tartisma programlart ele alinmistir. Bu tartisma
programlarinin amaglari toplumu bilgilendirmek olsa da, bir¢cok farkli sekilde
icerigin dramatize oldugu gozlemlenmistir. Programlarin icerik analizi, sosyal
medya Uzerinde netnografik arastirma ve Ismail Saymaz ile yapilan sdylesi
araciliiyla bu tartigma programlarindaki dramatik elementlerin ortaya ¢ikarilmasi

amagclanmistir.
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